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IRESSURE VAC DRYER 


etait et maintains tw tana nee 0 radar oth: = 


Your Best Investment in Lowered Overhead! Only One Boiler Unit Provides 
Hot Water for Washing, Steam for Drying, and Heat for Your Premises .. . 


International’s brand new Safe-T-Steam Dryer is a LOW OVERHEAD As much as two-thirds savings 
major breakthrough in modern coin-op equipment! e on operating costs! Here’s the amazing comparison 


Costs no more than ordinary dryers, yet it’s precision- — estimated on one hour’s drying time: 
engineered to cut down fuel consumption... to 2 
satisfy all your demands for: 





ABSOLUTE SAFETY No open flame...no chance enema 

of hazardous flame-fume contact. No possibility of 5 

explosion or spontaneous combustion. Safe-T-Steam 

rules out noxious odors or possible fabric damage. . 

EASY MAINTENANCE No pilot light . . . no deli- CUSTOMER SATISFACTION  Safe-T-Steam drying 
cate controls to go out of order. Minimum number of leaves no streaks ...no carbon spots; dries at safe | 
parts are trouble-free. You get positive, controlled . low temperature — fast! Clothes are purified by | 
heat without gas combustion equipment. ultra-violet ray; emerge beautifully conditioned. ; 


UP TO 66% SAVINGS ON OPERATION AND MAINTENANCE 


Let us show you how overhead can be cut way down with drastic reductions in 
fuel consumption when you use the Safe-T-Steam dryer, Write or call TODAY! 


SS INTERNATIONAL DRYER CORP 


123 FROST STREET, WESTBURY, L. 1, N. Y. © EDgewood 4-8 
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DRY CLEANING UNITS 


< 


AUTOMATIC, STAINLESS STEEL 
COIN-OP OR NON-CO/IN MODELS 





Fill out and mail coupon today! 


CLOVER unc. 





Serve You Better, Longer 


Cylinder tub and shell are solid stainless steel. 
There is no porcelain to chip, no ordinary steel 
to be exposed and destroyed by perchlorethylene 
vapors. Even front panel is practical, attrac- 
tively satin-finished stainless steel. 


Sweet-clean freshness is assured for every load. 
Automatically, each load gets fresh, clean filter 
powder. Automatically, muck is removed to muck 
receiver. Free-flowing solvent, unretarded by 
too much filter pressure, is distilled — auto- 
matically—through recovery system and saved. 
Automatically, after drying cycle, entire load is 
flooded with fresh air for good measure, and 
when door is opened, pere odors are drawn off 
through exhaust vent. 


You needn’t worry about obsolescence. You set 
weight limit and price charged to suit yourself, 
so your store and your Glover machines adjust 
easily to increasing patronage. 


You get up to four times the income from the 
same floor space with compact, efficient Glover 
drycleaning units. 


Maintenance costs are low because (1) units are 


Get full details! 
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5204 TRUMAN ROAD 
KANSAS CITY 27, MISSOURI 


CIRCLE NO. 11 


SEPTEMBER, 1961 












CAPACITIES 


MODEL RATING CYCLE TIME 
Coin-op Hot Units 8to12 Pounds 30 Minutes 
Non-Coin Hot Units 16 Pounds 60 Minutes 
Non-Coin Cold Units 25 Pounds 17% Minutes 


more durably constructed; (2) complete inde- 
pendence of each fully self-contained Glover 
unit minimizes shutdown; (3) no experience is 
needed to service machines daily; (4) attention 
is needed only once or twice weekly to check 
levels of muck, of filter powder in bin, and of 
pere in base tank. 


Coin unit has three big features. (1) Price 
charged (25-cent multiples) is adjusted merely 
by dialing desired amount. (2) Manual push 
button activates meter without coins to permit 
commercial cleaning operation or allow service 
check. (3) Coin rejection will occur for any of 
the following reasons: bent or improper coins, 
power failure, required amount already in- 
serted, or machine in operation. 

Door is safety-locked during entire cycle. 
Installation is simple, inexpensive. Simply con- 
nect electrically, and to water line, drain line 
and vent. Entirely self-contained; no extra 
equipment. You order only as many Glover units 
as you wish; no minimum required. NOTE: 
Glover units will pass through 36-inch doorway! 


Full-year GLOVER guarantee is backed by 40 
years of experience by one of the most honored 
names in the dry cleaning industry. 


O I'd also like information on Glover Coin-Op Laundry Washer- Extractors 


BILL GLOVER, INC. 3 
5204 Truman Road, Kansas City 27, Mo. i 
Please send me full details now on your é 
(__|COIN-OP Dry Cleaning Units : 
C_]INON-COIN Dry Cleaning Units 1 
NAME ; 
FIRM NAME i 
ADDRESS f 
CITY ZONE STATE ; 
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YOU CAN GET 
POPCORN’S BIG 
PROFITS WITH THE... 
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Only Gold Medal can offer these fea- 
tures: 
@ up to 8c profit per dime sale 


@ less than 2 feet square 
@ takes two nickels or a dime 
@ completely trouble-free 
@ completely corrosion resistant 


@ container cost under 3/10¢ each 


This is the unit you will 
eventually standardize on. 
Buy it first and be thou- 
sands of dollars ahead. 
Write now for details. 
Order several soon. 


MMi nt a 


1835 Freeman Ave., Cincinnati 14, Ohio 








for over 25 years the world’s most re- 
spected name in the Concession Industry. 
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COIN-OP 


THE MAGAZINE FOR COIN-OPERATED LAUNDRY AND DRYCLEANING BUSINESSMEN 


FEATURES FOR SEPTEMBER, 196! 


1] COIN-OP BEAUTIFUL CONTEST IS OVER and winners have 
been chosen both on the national and regional levels. In this 
issue, the national winners, their stores and the factors that made 


them victors are presented. 


14 NATIONAL FIRST PRIZE WINNER in the over-4! machin 
category was Mel. L. Ladd of Encino, Calif. His attention 
to detail and meticulous appointments inside and outside h 


store earned him this topo berth. 


Ss BRILLIANT USE OF COLOR AND LUXURIOUS trimming 
anded a first prize in the 21-40 machine category for Al Sweet 
and Victor Kupferberg and their Waterbury, Conn. 
Especially noteworthy is their treatment of their coin-op dry 


cleaning sect 


16 BEAUTY NEED NOT BE BIGNESS, according to the national 


winner in the under 20 machines category, Lino Battiston 
Hartford, Conn. Carefully selected color schemes and intelligent 


nd exterior lighting won 


26 CHICAGO, CHICAGO, THAT WONDERFUL TOWN—but 
you uldn't prove it by the city's 630 coin-op owners wh 
were c with ne of the most severe ordinances to be leveled 


ust begun, say 


at this industry anywhere. But the fight ha: 


local coin-op association. 


32 SHOULD COIN-OPS USE MORE THAN ONE BRAND OF 
WASHER is the poser in this month's Both Sides of the Coir 


l l 


survey. A majority owners says that its the best pi 


stick with one brand, but those in favor of multi-brand store 


have their points, to 


36 THE IMPORTANCE OF AN ATTRACTIVE STORE FRONT to a 
Bernard Esser of 


customers he as 


coin-op ICE is related in the tory of 
Boonville Mo. What's more, Esser’s 


decorate his store. 


38 COMPLAINING CUSTOMERS CAUSE CONVERSION 


ice laundry 3 thriving coin-op in Hamilton, Ontario. The 
conversion, according to wner Le Roczniak was an easy 


due to ‘built-in’ advantage 
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| NeW LAUNDRITE® Big Boy’ | 


a 






WASHER-EXTRACTORS: 
COIN-OPS Field tests prove 
washing action and: low cost 


PROVEN PROFIT-BUILDERS FOR 
the new “Big Boy” has the giant capacity, superior 
operation to boost your coin-op profits at once. Here’s new washing efficiency for “big profit” 
loads like 9’ x 12’ shag rugs . . . up to five conventional machine loads at once. A com- 
pletely automatic 25-minute wash, rinse, extract and shakeout cycle requires less water — 
48-52 gallons per cycle — and less power — economical %4 h.p. motor. Designed with rugged 


' oversize 21/2” drive shaft fitted with leakproof seals. 


Available in either cabinet or panel models . . . each as safe and easy to operate as any do- 
mestic machine. “Big Boy” is designed for flush-wall construction requiring minimum space 


' and no special foundation. Exclusive drop-coin design eliminates ‘‘sticky coin” problems. 


ee ee 


send this coupon now for complete details on ‘Big Boy.” “Trademark 

eae ® 

Throw LAUNDRITE DIVISION OF American Machine and Metals, Ine. EAST MOLINE, ILLINOIS 
Divisions of American Machine and Metals, Inc. TROY LAUNDRY MACHINERY 


© RIEHLE TESTING MACHINES ® DE BOTHEZAT FANS 
TOLHURST CENTRIFUGALS ®@ FILTRATION ENGINEERS @ FILTRATION FABRICS ® NIAGARA FILTERS ® UNITED STATES GAUGE ® AUTOBAR 
AUTOMATIC DEVICES @ LAMB ELECTRIC COMPANY @® HUNTER SPRING COMPANY ® GLASER-STEERS CORPORATION 


TROY LAUNDRITE, Dept. C0-961, Division of American Machine and Metals, Inc., EAST MOLINE, ILLINOIS 
Please send me details on the new, coin-operated LAUNDRITE “Big Boy.” 
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BEXKING... 


Statute Strategy 


How long will it take us, as COIN-OPerators, to learn that the 
forces who want to inhibit the growth of coin-operated laundry 
and drycleaning stores never rest? Recently, 
as shown in Chicago, this anti-coin-op camp 
was reinforced by certain segments of organ- 
ized labor. This means that our job of com- 
batting legislation adversely affecting the 
industry is going to get tougher with each 
passing day. 


Perhaps it’s time for us to re-evaluate our 
fighting tactics. From the myriad material that crosses our desk 
relative to legislation, several facts have emerged. One is that 
the cost of fighting damaging legislation is high, and that 
not all the battles are successful. The second is that those 
communities which have had coin-op associations initiate 
legislation are the ones having the best laws for all concerned 
—the public, the operator and the municipality. 


In view of this, don’t you think it’s wiser to propose favor- 
able legislation to your city or town council, as we have sug- 
gested many times in the past, than to wait for laws to be 
crammed down your throats? We do. 


It is crystal clear that cooperation among COIN-OPerators 
in a vocal, powerful association is absolutely necessary to the 
passage of legislation favorable to our industry. While on the 
subject of vocal, powerful association activity, let us restate 
one premise. Talk to your political leaders! Tell them your 
story calmly—but emphatically. 


The mob-like uproar which rocked the Chicago City Coun- 
cil chambers when a few over-zealous coin-op supporters 
voiced their opinion of the ordinance was deplorable. It could 
not have helped our cause one bit. If anything, it had to lessen 
the general public’s sympathy toward our position. 


Granted, it’s imperative that we remember to act in our 
industry’s behalf promptly and with vigor. Just as important, 
we must remember to act with dignity. Any more such 
breaches of civilized conduct, and we're liable to create a 
general anti-coin-op prejudice that robs us of all the advances 
we've thus far achieved. 


Editor 
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NOW! YOU GAN BUY EVERY TYPE 
COIN WASHER MIXING VALVE FROM UNITED! 





»@ 
00 VALVES IN ST 
e OVER 20,0 7 VALVES FOR ALL COIN-WASHERS 
Bendi Blackst Westingh 
e ONE YEAR 100% GUARANTEE Frigidaire Weed ae 
Speed Queen Apex G.E. 
ne | ¢ FAST... FAST SERVICE... ORDERS siapoitien woe Dexter 
iry Philco-Bendix Kelvinator Coronado 
ly, SHIPPED IMMEDIATELY Marquette Duplex Launderama 
mp | 
- ALL THERMOSTATIC TYPES 
the EXCHANGE ..... $5.50 
ich Send in your defective valve. 
We’ll send you one with a one 
year 100% guarantee. 
yur 
sk | Gone, OUTRIGHT ..... $6.75 EASY TO ORDER 
hat | dias,” You don’t have to send a de- When buying outright, use factory number; when 
hat ~ oS fective valve. Just order the one exchanging valves, no number is needed. You will 
> you want. receive exactly correct valve. 
ose | 
ate | 
1ed NEW ] ALL BRASS VALVES NEW! 
e a THERMOSTATIC & NON-THERMOSTATIC e 





AVAILABLE AT UNITED VALVE ONLY! 

he Here’s what the industry has needed for many, many years! An ALL BRASS VALVE! For a slightly 
higher initial cost, you eliminate all problems connected with cracked nylon valve bodies. No more 
stripped threads! Valve bodies are guaranteed for the life of the machine! We will replace any nylon 

lors | thermostatic or non-thermostatic valves on your machines for only $8.50 in exchange for your old 


the nylon valve or for $9.50 outright. Specify ALL BRASS when ordering. 
the 


ate 
our 


M15B THERMOSTATIC 
ALL BRASS VALVE 


Replaces all M15 thermostatic 
type valves. Can also be used 


N10B ALL BRASS 
NON-THERMOSTATIC 


Replaces all N10 non-thermo- 
static type valves. Comes with 





un- to replace M8 all brass or '% all type brackets and flow con- 
ters nylon valve with no added cost trols. 
wuld | for solenoid coils. Comes with 
sen 7 all type outlets and flow controls. Note built-in N10B BRASS BODY ONLY WITH 
coils. Fits ALL brackets. OUTLET AND FLOW CONTROL 
our il ORDER TODAY... FREIGHT PREPAID ON ALL ORDERS 
ant, i 
! 
uch | FOR MORE INFORMATION ; NAME . Steen eee eens Steen anes 
_ i 
a | SEND COUPON TO ' ADDRESS sete soi ed 
. f i i 
UNITED VALVE SERVICE INC, i” at ee 3 
; BRAND NAME OF MACHINES . 
: 4 ' ! 
J | 3026 W. Montrose Ave. | MACHINE MODEL NUMBERS ........... eee 
| ' VALVE NUMBER } 
. se «. 1 
Chicago 18, Iilinois ' NUMBER OF MACHINES ........ 


=ditor ; eaten Ss, a ' 


CIRCLE NO. 39 ON POST CARD 
COIN-OFf SEPTEMBER, 1961 5 




















ximum coverage 
at 





minimum cost! > 














Fire 
Lightning 
Windstorm 

Hail 

Smoke 

Riot 

Explosion 

Vehicle Damage 
Vandalism 

Theft 

Plate Glass 
Customer Bailee 
Improvements and 
Betterments 

@ Liability—Products 

@ Business Interruption 


You get this complete Coin-Op 
Coverage, at such a low cost 
because you’re buying an all- 
in-one _ protection package. 
Only M. Kravetz & Co. gives 
you so much sound Insurance 
Coverage for as little as $200. 
Act now! Get all the details 
today. Write, or call. 











OL 6-4000 aes 


_— 


M. KRAVETZ ~ 
& COMPANY 


880 Bergen Avenue 
Jersey City, New Jersey. 
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Entries Beautiful 


There’s no question about it, to 
be successful in business you have 
to have an appealing promotion 
program. The promotion I’ve found 
most appealing is the “Coin-Op 
Beautiful” contest being sponsored 
by COIN-OP Magazine. Here are just 
a few of the reasons why I feel this 
is an excellent program and encour- 
aged its participation: 

1. You can tell your customers 
that you are trying to establish the 
best, most pleasing atmosphere for 
them to do their laundry and dry- 
cleaning. 

2. The individual store and the 
whole coin-op industry are identi- 
fied as a respectable, wholesome 
community and national entity. 

3. It builds business _ prestige 
within the coin-op industry. 

4. It serves to familiarize the 
public with coin-op drycleaning. 

Good luck and good promoting! 

Whirlpool Corporation 
Paul Dewig 
Benton Harbor, Mich. 

This letter, sent by Whirlpool to 
COIN-OPerators all over the nation, 
has done much to make the re- 
sponse to the Coin-Op Beautiful 
Contest such an overwhelming one. 
Thanks, Whirlpool, and thanks to 
all the other sources who have co- 
operated so wonderfully.—Ed. 


Waste Water Problem 


We receive your publication 
monthly, read it from cover to cover, 
and then file it as a reference for 
future problems where we can look 
back at articles on various prob- 
lems, conditions, and advice. 

This is our case now. We have a 
“dirty water” problem, so we 
looked in the March issue contain- 
ing the Directory of Water Heating 
and Conditioning Equipment (which, 
incidentally we would have given 
anything for back in ’58 or °59) and 
found an item we would like more 
data concerning our problem. 

Glenn L. Fish, Jr. 
Auto-Mat Laundry, Inc. 
Sayre, Pa. 

You probably found our May 


DEAR EDIT@R: 


issue helpful to you on this problem, 
You will recall that we discussed the 
waste water problem from the poin 
of view of the owner-operator, the 
soap companies, and the filter man, 
ufacturers. This May issue and 
other data should be in your hangs 
by now.—Ed. 


Cancer Campaign 

I wish I could tell you in terms} 
of dollars and cents donated, and/ 
in lives saved, what your publica. 
tion of American Cancer Society | 
advertisements has accomplished, [/ 
cannot. But I can tell you that the 
consistent cooperation of the maga: | 
zine industry over the years has! 
been tremendously important to the| 
success of the Society’s lifesaving 
and fund-raising programs. 

That, I know, is satisfaction} 
enough for you. However, I would 
like to add my own deep appreci- 
ation of your generous allocation | 
of space to the Society’s recent Cru- | 
sade messages, and tell you how 
much your support has meant to 
the 2,000,000 dedicated volunteer 
who themselves do such a superb 
job for the Society. 

William B. Lewis, Chairman 
Public Information Committee 
American Cancer Society | 


: 
' 
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Coin Cleaning 


Many thanks for the helpful it 
formation you have given me about} 
coin-operated drycleaners, their reg: 
ulations and the solvent used it) 
these machines. I appreciate also) 
receiving from you the April and} 
May issues of COIN-OP. 

(Mrs.) L. Sukalo | 
St. Paul, Minn. | 


New Owner : 


Thank you for the information 
you sent me in response to my It | 
cent inquiry about coin-ops. I now} 
have a laundry which opened 3 
short time ago in Jacksonville. |} 
expect to add more as this one be} 
comes self-supporting. 

I am interested in adding aute 
matic drycleaning machines to eath 

continued on page 66 
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"| HOTPOINT COIN-COMMAND 
‘=i BRINGS YOU THE WASHER... 
‘|  THEPROGRAM-FOR BIG PROFITS! 


From the durable all-porcelain finish to the rugged, coaxial 





In- oe ; ; 
a transmission, here is the washer for your commercial laun- 
” a “ dry! It’s designed to meet your exacting demands for de- = *, X : 
leir Teg pendability and economy ... your customers’ desire for fast, ° ncn p cere ee 
used in| : ° . 
oi thorough washing results. ° POWERFUL COAXIAL TRANSMISSION « 
wie * FAMOUS AGITATOR ACTION— removes dirt, °, _Sives you smooth, dependable operator ° 
yril and e ° e Transmission carries full-year written parts * 
| floats it out of tub— not through wash *e, replacement warranty! ae 
WZ M %e e® 
Sukalo *K TWO-CYCLE CONTROL — located conveniently y-= an nite sccessccsssenssen ae -=4 
li ‘ on top of heavy-duty coin box , : 
_ . § Hotpoint Coin-Command Washer Dept. CO-9 i 
3K SIMPLE WASHING INSTRUCTIONS—perma- g 5600 West Taylor Street, Chicago 44, Illinois 
'" nently fused inside lid : ‘ 
at lilt ath icin the a ; § Please send me complete information on the i 
rmation nd, Ho point nas the on nase program that can be tailored a new Hotpoint Coin-Command Washer. i 
my Ie | to your specific needs! It’s simple to have these new auto- a ' 
I now | matics working for you. They’re available in Classic White, Name pie NS eee cae ok 
ened Petal Pink or Turquoise Green. Mail the handy coupon today. j 1 
. | 8 Firm Name ! 
ville. 1} E omn-€ OMMAND BY t i 
one be | 
| e g Address occciensgeblaiiendetediassaamiia I 
1g aulo- ' inane cesintisirseses ec acest i 
to each | i i 
page 6 A DIVISION OF GENERAL ELECTRIC COMPANY hae waeewe eee ee eee ee oe eo 
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WHAT'S NEW 









O PR@®DUCTS BLITERATURE CD - 


DRYCLEANING DETERGENT 


Superlite, a water white detergent 
with fluorescent brightener, anti-static, 
anti-lint, and fabric softening proper- 
ties, has been announced by The 


Stamford Chemical Co. The product 
has been designed for use with diato- 
maceous earth and activated carbon 
to give maximum filter flow. It has 
been specifically made for coin - op 
cleaning units, the company says. 

CIRCLE READERS SERVICE CARD No. 60 


WRINGER TABLE 


A fiberglass wringer table with 
wrought iron legs is available from 
Fitch Distributing Co. Featuring a 
drain board area of 24” x 60” and a 
sink area of 18” x 24” x 5%”, the 
table comes in gold-flecked designs of 
white, pink and turquoise. The sink 
is center set with a self locking basket 
strainer to prevent accidental loss of 
starch. The wringer is hand operated. 
CIRCLE READERS SERVICE CARD No. 61 


DRYCLEANING SCALE 


A scale for drycleaning units tells 
at a glance when the load is safe 
(eight pounds or less) or too heavy 


a 
¢ 





(more than eight pounds). Manu- 
factured by Detecto, the scale fea- 





tures red and green segments to indi- 
cate safe and unsafe zones. The di- 
mensions are 36” in height, with an 
18” x 18” tray. 

CIRCLE READERS SERVICE CARD No. 62 


WALL COATING 


Tile-X, an epoxy-based wall coat- 
ing, is said to be anti-corrosive and 
has a porcelain-tile-like finish with 
the hardness of baked enamel. It 
adheres to glass, metal, wood, paper, 
masonry, and some types of rubber 
and plastic, says the manufacturer, 
Steelcote Mfg. Co. The product also 
withstands daily washing, acid, alkali, 
grease, oil, steam, temperature changes, 
and resists bacteria, mold and fungus. 
CIRCLE READERS SERVICE CARD No. 63 


COLLECTION SYSTEM 


A two-key locked coin collection 
system for vending machines has been 
developed by M. H. Rhodes, Inc. 
Basically, the system consists of two 









strong, heavy steel coin boxes with a 
patented lock, keys and bracket for 
installation. One key (office) opens 
the coin box, the route man key 
locks the box in the vendor. Coin box 
is said to be tamper proof, collections 
are speeded, and absolute control of 
all collections is assured. The units 
were “proven” in parking meter in- 
stallations for the past 10 years. 

CIRCLE READERS SERVICE CARD No. 64 


PROFIT CHART 


A chart to let the CoIN-operator fig- 
ure his profits and prices is offered 
by the Precision Equipment Co. Op- 
erated automatically with pull tabs 
and tables, the chart, according to the 
manufacturer, promises accurate re- 
sults. Complete instructions are in- 
cluded. 

CIRCLE READERS SERVICE CARD No. 65 


STEAM-HEATED DRYER 


A steam-heated model of the W. M. 
Cissell Mfg. Co., Inc., compact laun- 
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The products, developments and 





literature announcements appear. | P= 
ing in this section represent the E 
most up-to-date thinking in the in.|3# 






dustry. Each item bears a key 
number. To learn more about 
items which you feel will help you 
make your operation more profit. 
able, just circle the appropriate 
numbers on the Reader's Service 
Card. Information will be sent a} 
no cost or obligation to you. 
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diameter basket. The basket is 
inches deep and can hold a dry weig 
capacity of 25 pounds, the compar 
says. The unit is furnished with 3 
eight-stage heat control and a tim 
control. 
CIRCLE READERS SERVICE CARD No.@ 


BILL CHANGER 


An improved model dollar } 
changer has been announced by 
Automatic Services, Inc., a subsidiat 
of Automatic Canteen Co. of Ameri¢ 
The unit, model #6 silent cashiehy 
contains many engineering refit 
ments that cut down servicing cost 
























































and increases 1s dependability, @ 
company says. The unit now Com 
tains four 25-cent tubes, six five-cé 
tubes and six 10-cent tubes. T 
change combinations are possible wi 
the new unit. The cabinet is made! 
heavy steel with hardened steel lock 

continued on page 
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keyed. For more information on a particular item, simply circle the corre- 
sponding number on the Readers Service Card, detach and drop in the mail. 
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Remember, every advertisement, new product 
and free literature item in this issue has a key 
number. To get full information on any 
roduct or system featured, sim ly circle the 
oe number on the postage-free Readers 
Service Card below. In no time at all, and 
without obligation, the information you re- 
quested will es on its way to you. 
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Please Print 
This Card Valid until October 31, 196! 
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Owns coin-ops only ............. 





Owns drycleaning and/or laundry plant ......... 


The 


Easiest 


TO KEEP POSTED 


on the latest equipment, supplies and litera- 
ture pertaining to coin-operated laundry and 
drycleaning systems... circle the key number 
of any Advertisement or Products Parade 
item featured in this issue on the postage free 
Readers Service Card below. In no time at all, 
and without any obligation, the information 
you requested will be on its way to you. 
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‘‘] figure profits two ways,” says Mr. Lipton. 

“How much does a machine bring in...and how 
much do I have to pay out for repairs to keep that 
machine going. One’s not much good without the 
other. 





“My sales and service figures tell the story. For 
example, one week the 10 General Electric Filter-Flo 
Washers brought in a total of $34 more than 20 
machines of different make. Another week, the in- 
dividual General Electric Washers brought in 100% 
more profit per unit, than the other brand. 












“Service calls? Only two in six months! You 
can’t beat that kind of performance! 


“I have opened a new store in Louisville and ® 
putin 18 General Electric Washers—and a big “ss 


Progress /s Our Most Important Prodvet 


GENERAL @@ ELECTRIC 


SEPTEMBER, 1961 


“Doubled my profits—cut service calls to the bone 
with my new General Electric Filter-Flo’ Washers.” 


—says Stan Lipton, Jiffy-Jeff Laundry, Jeffersontown, Ky. 


CIRCLE NO. 10 ON POST CARD 





General Electric Washer sign on the store front!” 
Thanks, Mr. Lipton, for backing up what we be- 
lieved all the time—that a General Electric Filter-Flo 
Washer is the most profitable, dependable machine 
you can install in a coin-laundry. 
For full details on General Electric coin-oper- 
ated laundry equipment, mail coupon below. 


Oe ee ee 










— 
To: General Electric Company | 
Home Laundry Department 
Appliance Park —Bldg. 1, Room 207 | 
Louisville 1, Kentucky | 
Please send complete information on using General 
Electric Filter-Flo Washers in a coin-operated laundry. I 
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a new “Standard” of 


coin changer security 


dependability and value! 


Never before has so much quality been 
built into a single coin changer for so low 
a price. This is the MAXIMUM SECURITY 
CHANGE-MAKER, newest of Standard’'s 
long line of dependable coin changers... 
the ‘‘Standard” of the coin-ops since 1955. 


NEW SECURITY 

e All new anti-vandal mechanism 
@ Heavy-duty “6” steel cabinets 
@ Quadruple locks 


e No extra vaults, padlocks or 
burglar alarms needed 


EASIER SERVICE 


e New Maximum Security Change-Makers 
load through a door in the face of the cabinet 
e@ Each change unit is independently mounted; 
simply tilts forward for easier loading, or 
- may be totally removed for service. 


CUSTOM-BUILT 


e You select the number of coins to be changed 
...1,2 or 3, and their denomination 
Ry ee) Bat dee) dey 2 

e You select the combination of change 
to be returned 


LARGEST CAPACITY 


e Capacity ranges all the way up 
to $420 in some triple unit models. 


Before you buy your next coin changer, be sure 
you see or get full information on Standard's 
all new MAXIMUM SECURITY CHANGE- 
MAKERS! 


World's largest manufacturer of separate 5¢, 10¢, 
25¢ and 50¢ coin changers. District offices in 18 
cities throughout the United States and Canada. 


STANDARD CHANGE-MAKERS, INC. + 422 E. New York St. + Indianapolis 2, Indiam 


CIRCLE NO. 36 ON POST CARD ' 
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It’s over, at last. After many hours of musing, judging 
and rejudging, 45 winners out of many hundreds of 
qualifying entries have been chosen for the Coin-op 
Beautiful Contest. 

One fact is clear: the Coin-Op industry, which was 
only a lusty youngster a scant year or two ago, has 
grown into a significant element in communities from 
coast-to-coast. The image which coin-ops present to 
their customers and their neighborhoods is one of 
cleanliness, friendliness, progress. Whether it’s a clean, 
simple installation of ten washers, or a palace with 
magnificent wood paneling, a panorama of colors and 
80 machines—the Coin-Op of today has become an 
integral part of a way of life that combines comfort 
with efficiency. 

The purpose of the Coin-Op Beautiful Contest was 
two-fold: to determine which coin-ops, in their respec- 
tive size groups and regions, were the most beautiful; 
and to set an example for other COIN-OPerators to 
follow. The first half of this purpose has been fulfilled 
with the announcement of the winners in this issue. 
The second half is up to you. If this contest has served 
to inspire, to guide, to inform, then the purpose has 
been served, and served well. Time will tell, and so 
will the entries in next year’s competition. 

Meanwhile, the winners in coin-ops throughout the 
country will proudly display their awards, will publicize 
their accomplishment in their newspapers and else- 
Where, and will reap the benefits of recognition for 
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Coin-Op Contest Winners Hailed! 


setting the pace and the example. Congratulations to 
them all. 

Reflecting on the contest after the final decisions 
were made, the judges and COIN-oP’s editors formed 
some significant conclusions. 

e Entries from all over the nation (and that includes 
Alaska and Hawaii) were of generally high quality. The 
stores entered were notably clean and airy, tastefully 
decorated and generally well set up with promotional 
devices. 

e The entries testified to the growth of the coin-op 
industry. Said one entrant, a retired minister, “Cleanli- 
ness is said to be next to godliness. But some of my 
former parishioners would seem to reverse this order, 
being more regular in attendance at the coin-op each 
week than they used to be at Church.” 

e A beautiful coin-op need not be an extravagant or 
gaudy one. Many inexpensive, but imaginative, installa- 
tions rated prizes. 

© Decorative improvement emphasized in some areas 
was sadly lacking in others. For example, many stores 
went overboard with wall decoration, yet left ceilings 
or floors in primitive condition. 

COIN-OP feels safe in calling the just concluded con- 
test an unqualified success, from the standpoint of the 
number of entries and a look at the progress of the 
industry. To the winners, our heartiest congratulations. 
To those who didn’t win, our heartfelt thanks for 
entering and wishes for better luck in the future. 





























Winners of Coin-Op Beautiful Contest 


1ST PRIZE—OVER 40 WASHERS 


Mel L. Ladd 

Ladd’s Laundromat 

Encino, Calif. 

60 Westinghouse washers 

1 Aldwash washer 

17 Aldry dryers 

12 Westinghouse drycleaners 


2ND PRIZE—OVER 40 WASHERS 
George E. Hinkle 

Sunshower Laundercenter 
Carpinteria, Calif. 

48 Philco-Bendix washers 

12 Philco-Bendix dryers 


3RD PRIZE—OVER 40 WASHERS 
Thomas L. Warner 

Eagle Wash 

Richfield, Minn. 

38 Frigidaire washers 

8 Launderama washers 

16 Cissell dryers 

8 Hammond drycleaners 


1ST PRIZE—21-40 WASHERS 
Max Orenstein, Maurice Gushein 
and Abbott Roberts 
Launderking 
West Springfield, Mass. 
21 Norge washers 
10 Norge dryers 
16 Norge drycleaners 


1ST PRIZE—0-20 WASHERS 
Katonah Launderette Corp. 
The Wife Saver 
Katonah, N. Y. 
17 Westinghouse washers 
2 Aldwash washers 
7 Aldry dryers 


12 


NATIONAL WINNERS 


1ST PRIZE—21-40 WASHERS 
Al Sweet 
Waterbury Laundercenter 
Waterbury, Conn. 
29 Philco-Bendix washers 
18 Ace dryers 
16 Norge drycleaners 


2ND PRIZE—21-40 WASHERS 


Moussa Talamas 

Miami Gardens Wash Bowl 
Miami, Fla. 

32 Hotpoint washers 

13 Sahara dryers 


3RD PRIZE—21-40 WASHERS 


Ernest E. Hellmich 
Hellmich’s Super Laundromat 
Florissant, Mo. 

16 Westinghouse washers 

26 General Electric washers 
14 Aldry dryers 


REGIONAL WINNERS 


EAST 
2ND PRIZE—21-40 WASHERS 
John Gunn 
Jack & Andy Laundromat 
New Hartford, N. Y. 
36 Westinghouse washers 
20 Cook dryers 
4 Westinghouse drycleaners 


2ND PRIZE—O-20 WASHERS 
Myron D. Beyer 
Sunshine Cleaning Center 
Berwick, Pa. 
20 Philco-Bendix washers 
8 Cissell dryers 


1ST PRIZE—0-20 WASHERS 


Lino J. Battiston . 
Battiston’s 
Elmwood, Conn. | 
20 Wascomat, Jr. washers ' 
10 Huebsch dryers 
8 Norge drycleaners 


2ND PRIZE—0-20 WASHERS { 


C. L. Goodbar, Sr. | 
Goodbar’s Norge Village 
Colorado Springs, Colo. 

18 Norge washers | 
8 Sahara dryers 
16 Norge drycleaners 


3RD PRIZE—0-20 WASHERS 
Bernard T. Duquette 
American Kleanorama 
Malone, N. Y. 
20 Speed Queen washers 
10 Speed Queen dryers 


en 
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3RD PRIZE—21-40 WASHERS | 


Mr. and Mrs. Bernard A. Trudel | 
Trudel’s Launderette : 
Franklin, N. H. 

4 Clesco washers 

32 Speed Queen washers 
16 Hoyt dryers 


EE ae 
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3RD PRIZE—O-20 WASHERS 
James P. Wells i 
Rainbow Launder-Ease 
Buffalo, N. Y. , 
20 General Electric washers | 
6 Cissell dryers 
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SOUTH 
1ST PRIZE—OVER 40 WASHERS 


Paul J. Sattler 

Quick-Way Laundry 

St. Petersburg, Fla. 

50 Westinghouse washers 
10 Aldry dryers 


1ST PRIZE—21-40 WASHERS 

Krueger-Mercier Corp. 

Norge Laundry & Drycleaning 
Village 

Jefferson City, Mo. 

30 Norge washers 

| Troy Big Boy 

10 Norge dryers 

16 Norge drycleaners 


1ST PRIZE—0-20 WASHERS 
T. B. L. Molloy 
Elkins Laundry & Cleaning Village 
Elkins, W. Va. 
20 Norge washers 
8 Hoyt dryers 
8 Norge drycleaners 


2ND PRIZE—-OVER 40 WASHERS 
Ernest E. Hellmich 

Hellmich Super Laundromat 

St. Louis, Mo. 

41 Westinghouse washers 

17 Aldry dryers 


2ND PRIZE—-21-40 WASHERS 
Kleen-All Company, Inc. 
University City, Mo. 
22 Norge washers 

10 Huebsch dryers 

16 Norge drycleaners 


2ND PRIZE—0-20 WASHERS 
B. T. and R. T. Blanton 
Thrifty Wash and Dry 
Savannah, Ga. 
20 Maytag washers 
6 Huebsch dryers 


3RD PRIZE—21-40 WASHERS 
Ralph Taylor 
Super Laundromat 
Jefferson City, Mo. 
30 Westinghouse washers 
16 Aldry dryers 
2 Westinghouse twin drycleaners 


3RD PRIZE—0-20 WASHERS 
David H. Malone 
Vogue Washette 
Memphis, Tenn. 
16 Speed Queen washers 
6 Huebsch dryers 
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MIDWEST 
1ST PRIZE—OVER 40 WASHERS 
W. G. Hughes 
Quick Wash Coin Laundry 
Glen Ellyn, Il. 
40 Frigidaire washers 
2 Hammond washers 
16 Huebsch dryers 


1ST PRIZE—21-40 WASHERS 
D. M. Goodwillie 
Sno-White Self-Service Laundry 
South Haven, Mich. 
20 Whirlpool washers 
4 Philco-Bendix washers 
1 Troy washer 
11 Huebsch dryers 
4 Whirlpool drycleaners 


1ST PRIZE—0-20 WASHERS 
Milton Schachter 
The Soap Box 
Chicago, III. 
14 Easy washers 
3 Launderama washers 
7 Speed Queen dryers 


2ND PRIZE—21-40 WASHERS 
Edward Magee 
Lebanon Laundromat 
Lebanon, Ohio 
28 Westinghouse washers 
3 Aldwash washers 
10 Aldry dryers 
4 Westinghouse drycleaners 


2ND PRIZE—0-20 WASHERS 


Mr. and Mrs. S. R. Jefford 
Easy Wash 

Topeka, Kan. 

20 Easy washers 

10 Cissell dryers 


3RD PRIZE—21-40 WASHERS 


McBroom Family Enterprises 
Norge Laundry & Cleaning Village 
Indianapolis, Ind. 

28 Norge washers 

15 Huebsch dryers 

18 Norge drycleaners 


3RD PRIZE—0-20 WASHERS 


John Wright 

Dutch Maid Laundromat & Dry- 
cleaner, Inc. 

Glen Ellyn, Ill. 

11 Westinghouse washers 

6 Cook dryers 

2 Westinghouse twin drycleaners 


WEST 
1ST PRIZE—OVER 40 WASHERS 
Ben R. Satterfield 
Sunshower Laundercenter 
Santa Maria, Calif. 
48 Philco-Bendix washers 
15 Philco-Bendix dryers 


iST PRIZE—21-40 WASHERS 
Enrico Salina 
Sunshower Laundercenter 
Santa Barbara, Calif. 
28 Philco-Bendix washers 
10 Philco-Bendix dryers 


1ST PRIZE—0-20 WASHERS 
Mr. and Mrs. Marsh Anderson 
Cleanarama 
Greeley, Colo. 
20 Cleanarama washers 
6 Cleanarama dryers 
8 Cleanarama drycleaners 


2ND PRIZE—21-40 WASHERS 


> Rollin Wilcoxson 


Scotch Laundry & Cleaning Village 
Albuquerque, N. Mex. 

22 Norge washers 

8 Sahara dryers 

8 Norge drycleaners 


2ND PRIZE—0O-20 WASHERS 


Donald L. Macdonald 
Burcham Holiday Laundry 
Tucson, Arizona 

20 Maytag washers 

4 Hammond dryers 


3RD PRIZE—21-40 WASHERS 
Scott, Joseph and Leland Bertagnole 
Millview Econ-O-Wash 
Casper, Wyo. 
29 Econowash washers 
10 Huebsch dryers 


3RD PRIZE—0O-20 WASHERS 


Mel Wilson 

Speed Wash 

Duncan, Br. Col., Canada 
20 Speed Queen washers 
8 Huebsch dryers 


There was no second or third 
prize winner in the Eastern, South- 
ern, Midwestern, or Western regions 
over 40 washer class. The East did 
not have a first prize winner in the 
over 40 washer category. 











NATIONAL FIRST PRIZE 


OVER-40 WASHER CLASS 





Attractive interior and exterior are result of 
careful attention to detail by owner Ladd. 





Meticulous attention to every de- 
tail of the interior and exterior of 
his store won Mel L. Ladd, owner 


of Ladd’s Laundromat, Encino, 
Calif., national first prize in this 
category. 


The customer driving up to the 
long, low building sees full length 
and width windows, a large, easily 
identifiable sign, flagstone walls, a 
palm tree, and native evergreen 
shrubs. 
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The entire interior of the . 


store can be seen from the parking 
lot. 

Inside the coin-op, the 60 West- 
inghouse washers and 17 Aldry dry- 
ers are white and blue. The walls 
are made of glass and blue plaster, 
while the floor is white vinyl asbes- 
tos with multi-colored flecks. Cus- 
tomers relax on brightly colored 
chairs. Recessed lighting along the 
sides of the coin-op and ornamental 
drop fixtures illuminate the store. 


MEL L. LADD, LADD'S LAUNDROMAT, ENCINO, CALIF. 





Both drycleaning and laundering are avail. 
able at Ladd's. Customers enjoy the spa- 
cious and airy atmosphere of the store and 
always make use of vending machines. 


In an adjoining wing of the L 
shaped structure, is 12 machine 
Westinghouse coin-op drycleaning 
area, which was recently installed to 
offer complete coin-operated textile 
maintenance facilities plus service 
drycleaning. 

Customer conveniences rate high 
in Ladd’s, and these include a soft 
drink machine, a coffee and hd 
chocolate vendor, two soap vendors, 
and five change makers. © 
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BEAUTIFUL NATIONAL FIRST PRIZE 


CONTEST 


21-40 WASHER CLASS 


AL SWEET, VICTOR KUPFERBERG, WATERBURY 
LAUNDERCENTER, WATERBURY, CONN. 





Rich walnut panelling, setting off a 
yellow, white and turquoise interior 
and wall-to-wall carpeting went far 
/ to make the Waterbury Launder- 
center in Waterbury, Conn., national 
first prize winner in this category. 
Owned by Al Sweet and Victor 
Kupferberg, the coin-op has both 
laundering and drycleaning, with 29 
Philco Bendix washers, 18 Ace dry- 
ers and 16 Norge drycleaning units. 
The drycleaning section is complete 
with 3,800 square feet of elegant 





wall-to-wall carpeting. Uniformity and color are strong points for 
Titans tn beth the laund d coin-op laundering section, while dryclean- 
ighting in both the laundry an ing area is designed on a more luxurious 


drycleaning sections is accomplished motif. Note carpeting in cleaning area. 
| by indirect fluorescents and direct 
chandeliers. The panels near the en- 
| trance to the store are hung with 
, abstract paintings. Less abstract are 
| the illuminated instruction signs that 
line the wall of the laundry section, 
but they are more functional and 
equally as decorative in their design. 
Pegboard and a vertical stripe 
effect share the credit for fulfilling 
the decorative scheme in the laundry 
} side. 

There are ample upholstered and 
unupholstered chairs in both the 
drycleaning and laundry sections, 
and a white acoustical tile ceiling is 
used throughout the store. 

[ Coin-vended soft drinks, soaps, 
| detergents and bleaches and coin 
changers are among customers con- , 
venience and profit items. O Art museum? No. it's the drycleaning area of the Waterbury Laundercenter. 
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BATTISTON's | 


ES = 


A small installation, but picture-perfect is 
that owned by Lino J. Battiston. Customers 
have waiting area-patio for relaxation. Store 
is well lighted and is seen from the highway. 
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NATIONAL FIRST PRIZE 


0-20 WASHER CLASS 


LINO J. BATTISTON, BATTISTON'S CLEANERS, 


HARTFORD, CONN. 


ae NING insTRUCTIONS 
anaes 





Proof that a small installation can 
be beautiful is amply provided by 
Battiston’s Cleaners, owned by Lino 
J. Battiston in Hartford, Conn. 
Equipped with 20 Wascomat Jr. 
washers, 10 Huebsch dryers and 
eight Norge drycleaning units, Bat- 
tiston’s is decorated with a basic 
scheme of blue, white and beige. 
Ceramics play a large role in the 
store’s decor, with beige tile floors 
and larger tiles forming the platform 
for the washers. 

A full length and width mullioned 
(barred) window is effective from 


orY CLEA! 





both a decorative and business point 
of view. Prominent signs seen from 
all angles of the spacious parking lot 
advertise Battiston’s as a “Coin-0p 


Self-Service Center” pointing Uw 
both laundry and drycleaning. 

Customers wait for their laundry 
or drycleaning in a patio loung 
decorated with flagstone and beige 
draperies. Fiberglass folding tables 
are especially appreciated by cu* 
tomers, as are vendors for soap, 
bleach, cigarettes and candy. Bat 
tiston adds that a full-time attendatt 
is always on duty. O 
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FFICIENT SOLVENT RECOVERY 
W BOCK EXTRACTOR-RECLAIMER 


| HERE’S 
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While the basic idea of extracting solvents from 
muck is not new . . . the Bock Extractor-Reclaimer 
is New! 

It’s new because it’s designed and built specifically 
for the fast and efficient extraction of solvents and a 
handy method of disposing of comparatively dry 
muck. 


In addition to providing faster solvent recovery, the 
Bock Extractor-Reclaimer is less complicated, re- 
quires no heat or expensive plumbing and is ex- 
tremely compact. 

The higher percentage of solvent recovery savings 
will soon pay for a Bock Extractor-Reclaimer in any 
drycleaning service store including the new coin- 
ops. So, the sooner you install (simply plug into a 
convenient electrical outlet) your Bock, the sooner 
you Start saving important solvent dollars. 


TWO BOCK MODELS 


Model TR-10 witha 15’’ basket 
has a 4 gallon drained muck 
capacity, manual brake, 15 
minute timer. List 


price F.O.B. Toledo $390 


Model R-17 with a 17”’ basket 
has a 6 gallon drained muck 
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point ; capacity, automatic brake, 15 
from Sealed unit prevents escaping fumes, - x Li 
removable filter oe ot aie minute timer. ist $ 40° 

lo en ee price F.0.B. Toledo °9 
n-Op | 

up | 
ndry WRITE IMMEDIATELY for test and performance data 
unge and complete specifications. 
beige 
ables 
cut BOCK LAUNDRY MACHINE CO. 
on ; 3600 SUMMIT ST. ° TOLEDO, OHIO 
dant 
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HUEBSCH ORIGINATORS 









LEADERSHIP | 
QUALITY 


INTEGRITY 


Let’s face it... 






don't add to 
progress or profi 


A THEY DON'T IMPROVE THE PRODU 





That’s why it pays to deal with _ 
a major contributor to the industry = 4% s, 


_ HUEBSCH LIVES UP TO ITS RESPONSIBILIT 


ENTIRE LAUNDRY AND DRY CLEANING INDUSTRY 









HUEBSCH ORIGINATORS 


Offers this to the industry... 





2. IMPROVED TOOLING 

With a background of over 250,000 tum- 
blers, a program of continuously improved 
tooling has taken place over the years. This 
considerable investment has resulted in a 
precision fabricated tumbler of superior 
workmanship and appearance, lower priced, 
and economical to maintain. 


3. ECONOMICAL SPARE PARTS 


Spare parts are priced not for profit but for 
service. Our aim is to keep your Huebsch 
tumblers in operation. Parts are readily 
available from our plant and many dealers. 
Interchangeability of parts also makes main- 
tenance simple and easy. For your protec- 
tion Huebsch will be here tomorrow for 
tumblers sold today. 


First 


41. HUEBSCH ORIGINATOR FEATURES—Based on 
Continuous Research and Intensive Engineering 


Huebsch invented the open-end tumbler-dryer and 
has produced more tumblers than all other manu- 
facturers put together. The deep-down quality in- 
herent in every Huebsch tumbler is the result of 
more than 50 years of intensive research, careful 
engineering and prideful workmanship. 


e 


@w Magnetic Door Latch 
fl Provides safe, sure, silent 







door closing. The modern 
designed: latch eliminates 
triggers, buttons, springs. 


‘ 





Self-Cleaning Lint Screen 


Automatically cleans itself 
and deposits lint on ““Magic 
Carpet” for fast, easy re- 
moval. Customer need not 
bother with lint removal. 





Automatic Back-Draft 
CLOSED Damper 


Prevents hot, damp air and 
lint from blowing back 
through tumbler into room. 
Protects pilot light, keeps 
surroundings cooler. 


Customer-Designed Control 
System 

Customer operated controls 
are within easy reach... 
easily understood. A wide 
range of temperatures 
available for various fab- 
rics. In addition, Huebsch 
tumblers are guarded with 
the latest safety controls. 





4. NATIONWIDE PLANT FACILITIES 

With five plants located nationwide and a sixth in 
Toronto, you save as much as $40.00 or more for 
each Huebsch 37 x 30 gas heated tumbler dryer in 
transportation costs alone and up to one week or 
more in shipping time. 


5S. ACTIVE PARTICIPANT IN THE INDUSTRY 


Huebsch takes an active part in all phases of the 
textile maintenance industry and belongs to: 
American Institute of Laundering, National Insti- 
tute of Drycleaning, Laundry and Cleaners Allied 
Trades Association, Linen Supply Association of 
America, Diaper Service Institute of America, and 
National Automatic Laundry and Cleaning Council. 
Huebsch secures and helps develop recognized ap- 
provals such as, City of Los Angeles, City of New 
York, C.S.A. and C.G.A. 
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HUEBSCH ORIGINATORS 


Milwaukee 1, Wisconsin 
in Tumblers...First in Features 



































































































































































CAPENTERIA, CALIF. 





No bending here. Washers are placed on high pedestals. 


NATIONAL SECOND PRIZE 


OVER 40 WASHER CLASS 


GEORGE E. HINKLE, SUNSHOWER 
LAUNDERCENTER 


Maximum use of color, combining 
yellow, orange and turquoise with 
luxurious walnut trim, make the 


Sunshower Laundercenter, in Cap. } 
penteria, Calif., a compelling one. 
Owned by George E. Hinkle, the 48 | 
Philco-Bendix washer, 12 Philco. | 


Bendix dryer installation features 
dryers and vinyl asbestos floor ip 
matching yellows, white washers op 


oatmeal tiled blocks and surf blue | 


and brown painted walls separated } 


by fluted pillars dividing the color | 


panels. 

Every bit of Hinkle’s floor space 
can be seen through the store’s spa. 
cious entrance. Inside, waiting cus. 
tomers have access to machines 
vending soft drinks, cigarettes, 
candy, coffee, soap and bleach. In 
addition, one-day service dryclean- 
ing is available. O 








Set up in the great outdoors of 
Miami, Fla., the Miami Gardens 
Wash-Bowl, owned by Moussa Tal- 
amas, showed that an open-air coin- 
op need not forsake beauty for 
functionalism. The 32 Hotpoint 
washers are colored turquoise and 
white, and the 13 Sahara dryers are 
an inviting orange tone. The walls 
are walnut, and a raised travertine 
patio is bordered by an adobe brick 
planter. 

Other profit-makers include ma- 
chines for soap, bleach, popcorn, 
cigarettes and soda. A coin changer 
and starch sink lend direct assist- 
ance to customers. O 
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NATIONAL SECOND PRIZE 


21-40 WASHER CLASS 
MOUSSA TALAMAS, WASH-BOWL, MIAMI, FLA. 





eed at cama 


Open 24 hours, this store decided to do away with doors. 
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VIC Answers Questions About the New VIC Compact 
Drycleaning Machine Using DuPont’s ‘‘Valclene’’* 


_ What is the new VIC Compact Unit? 


. It is a compact, self-contained 8 lb. capacity drycleaning unit, designed to use Du Pont’s “‘Valclene”’, and 


available with or without coin attachment. 


. Has VIC Tested its new compact unit, and with what results? 


. Yes. The new Vic Compact has gone through exhaustive tests for several years using “‘Valclene’’. Results 


prove that articles come out as well-cleaned and wrinkle-free as when perc is used, or better, and in a much 
shorter Dry-to-Dry cycle (14 minutes). 


_ Will the VIC Compact Unit do as good a job of cleaning as other ‘‘Drycleaners’’? 


. Yes, or better! Comparison swatch tests made between Vic’s Compact using ‘‘Valclene’”’ and other existing 


coin-op machines on today’s market, using other solvents, prove without a doubt that results are equal, and 
in some instances better, than with other machines so tested. 


. How does the cleaning cost compare? 


. The Vic Compact Unit was specifically designed for use with ‘‘Valclene’’. Thousands of pounds of articles 


were cleaned in the Vic Compact Unit, accurate records were kept, and the cost per pound has been proved 
equal to or lower than any existing machine on the market today. 


. Itis stated that VIC gets its fast 14-minute cycle by reducing the time of washing. Is this true? 


. Definitely, NOT! Vic washes for approximately the same time as all existing coin-op machines. However, 


because of the nature of ‘‘Valclene’”’ Vic can dry in a 5-minute cycle. Vic also needs to extract for only 2 min- 
utes. These differences account for the much faster cycle. 


. Are there any other advantages in the shorter VIC cycle. Does it improve the quality of the work? 


. Yes, there are important additional advantages. The quality is improved, because there is less shrinking and 


less linting. No need to remove plastic material buttons, buckles, belts, ete. 


. Ithas been stated that ‘‘Valclene’’ cannot be contained in any existing drycleaning unit. Is this true? 


. Yes, it is true, unless the machine has been specifically designed from the ground up, to use “‘Valclene’’, 


as is the case with the Vic Compact Unit. 


. Is the VIC Compact Unit covered by patents? 


. Yes. Applications for patents have been made with the United States Patent Office covering both the design 


and the process used in the Vic Compact Unit. 


. When will VIC be ready to deliver its new Compact Unit? 


. Present plans call for deliveries to start in December. 


. Will it pay me to wait a few short months for the VIC Compact Unit? 


. Yes—because the Vic Compact produces an 8-lb. load every 14 minutes. Each unit is a completely self-con- 


tained machine. You can therefore install one or more, as you choose. Because of the 14-minute cycle, the Vie 
Compact Unit will produce as much work in one hour as 3 to 4 of the machines now on the market. VIC 
Compact will require maintenance ONLY after 200-8 lb. loads have been cleaned, while other “‘Drycleaners”’ 
require daily service or after every 12 loads! This means a big and important saving in original invest- 
ment, space, labor and monthly overhead. 


*NOTE: DuPont's trademark for its high-speed drycleaning fluid. 


For Specifications and Literature, write Dept. SC-237 


Jf you care—you'll compare and buy 






MANUFACTURING COMPANY 


1313 HAWTHORNE AVE. *© MINNEAPOLIS 3, MINN. 
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0-20 WASHER CLASS 


Cc. L. GOODBAR, 





COLORADO SPRINGS, COLO. 





Refreshing outdoor mural is set in Philippine mahogany. 


NATIONAL SECOND PRIZE 


Eighteen Norge washers, flanked by 
16 drycleaning Norge machines and 
eight Sahara dryers, form the ny. 
cleus of the unusual coin laundry 
and drycleaning unit owned by C¢, 
L. Goodbar in Colorado Springs, 
Colo. The color scheme consists of 
beige, turquoise, and white with 
Philippine mahogany paneling. Cus. 
tom-made lounge furniture, also jn 
beige, turquoise, and white, grace 
the interior. For drycleaning cus- 
tomers, spotting sprays hang from 
the ceiling. 

The store’s exterior features a 
large electric sign, windows that 
afford a complete view of the inter- 
ior, and electric eye doors. Coffee, 
soft drinks, cigarettes, and hangers 
are dispensed by vending machines, 
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OVER 40 WASHER CLASS 


THOMAS L. WARNER, 





RICHFIELD, MINN. 





Inviting Colonial-style building's doors open automatically. 
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NATIONAL THIRD PRIZE 


A golden eagle astride a colonial 
facade welcomes customers to the 
Eagle Wash, owned by Thomas L. 
Warner, in Richfield, Minn 
Equipped with 38 Frigidaire wash- 
ers, eight Launderama_ washers, 
eight Hammond coin-op drycleaners 
and 16 Cissell dryers, the store has 
a gray and black tile floor, stained 
fir panels, and upholstered wall fab- 
ric that extends to the ceiling. All 
machines are operated from two 
central control units. Vending ma 
chines include two for soap and one 
each for soft drinks, coffee, candy, 
cigarettes, books, and cookies. Othet 
profit-pulling equipment consists of 
two hair dryers, six steam finishing 
units, and an automatic ironer. Bi 
trance doors open automatically. Q 
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25-lb. 
WASHER EXTRACTOR 
3) BIG LOADS IN ONE WASHER 


Use Professional” laundry equipment 
for ALL your washing jobs. . . regular 
family wash loads up to 25 pounds, 
chenille spreads, bedding, shag rugs 
(up to 9x12), etc. 


3s 
GLEAMING SATIN BRUSHED 
STAINLESS STEEL FOR LONG LIFE 
PERFORMANCE AND 


3 “ APPEARANCE 

sig alone @ * 

a / METERED drop-coin, self-clearing me- 
‘ol : ter. A complete fully automatic wash- 


rinse-spin washing. 


AQ U A " S U RG E MANUAL TIMER CONTROLLED for 


“on-the-premise” laundry. TWO sep- 
REVE RS] NG arate DUAL wash-rinse-spin cycles, 30 
and 36 minutes OR 30 and 45 minutes. 


6156 


For illustrated brochure and name of nearest distributor, write 


COOK machinery Co., INC. 


SUBSIDIARY OF ALD, INC. : 


WASHERS ¢ DRYERS e EXTRACTORS e WASHER-EXTRACTORS ec P.E.P: 
4301 S. Fitzhugh Ave.—Dallas 10, Texas—Phone HAmilton 1-2135 
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NATIONAL THIRD PRIZE 


21-40 WASHER CLASS 


ERNEST E. HELLMICH, HELLMICH'S SUPER LAUNDROMAT, 
FLORISSANT, MO. 





Piped in music and an air-condj- x 
tioned waiting room, in a pink, blue 
and white color scheme, provide a 
soothing environment for customers 4 
at Hellmich’s Super Laundromat in 
Florissant, Mo. Owned by Ernest 
E. Hellmich, the store is equipped 
with 14 washers by Westinghouse © 
and 26 General Electric machines, ¥ 
The 14 dryers are by Aldry. A brick 4 
and glass store-front gives a com. | 
plete, unobstructed view into Hell- © 
mich’s coin-op. Customer services | 
include four change makers and a_ 
starch sink. A 25 pound washer, § 
extractor, a 50 pound Bock extrac. 
tor are convenience items that build] 
jo : volume, and a drycleaning pick upy 
Several types of washers may be seen in Hellmich's store. station. Vended items are soap, soda 
and peanuts. © 








NATIONAL THIRD PRIZE 


0-20 WASHER CLASS 


BERNARD T. DUQUETTE, AMERICAN KLEANORAMA, 
MALONE, N. Y. 


Magazines and newspapers fof 
customers-in-waiting are only part 











of the customer convenience story | . 
at American Kleanorama in Malone, § sppcypy 
N. Y. A complete Speed Queen Copecity: 
installation, Kleanorama is owned By;,,. 12Y 
by Bernard T. Duquette and has 20 Mountin 
white washers, 10 blue dryers, wak § Weight: 
nut panelling and tan and green tel § Non-elec 
razzo floors. Easy chairs and maga § nickels 
zine table are formed into a lounge § “elded c 
area in front of the store. The entife 
interior of the store is visible from TH 
the street, and parking is ample 
Another feature is the service dry 
cleaning drop and pick-up sectiof. 
“ Easy-to-read signs advertise the 
Huge glass windows, bright lights, attract customers. store from three directions. O R 
Pro 
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*Sell name brand items to your patrons. 
Use The New’Gold Medal Detergent Vendor 


Yes, its proven that name brands in your deter- 
+ x gent vendors will double your sales. And it’s a fact 

that Selectivity of up to eight name brands does won- 
*% = ders for customer satisfaction. The Versatile Gold 
Medal Detergent Vendor lets you sell what the people 
will buy. You will actually have more sales thru the 








kee 


af x washers, too. This unit will upgrade your entire 
com KS 4 10: ty operation. 
viel I oA inlets uh <4 Sell up to eight selections 
aon (ee x <@ Affix Decals on those items you wish to sell 


<4 Total Capacity 120 10¢ size boxes 
<@ Absolute "slug" protection 
+ <4 Five-Point Locking system prevents break-in 
k <@ Takes two nickels or a dime 
<@ Easiest loading Unit on the market 
<@ The box you see is the one you get 





x 
x A few of the products you can vend in this unit are: 
Dash® Beads o’Bleach® 
a TIDE® Sta-Puf® 
al/ ® Sta-Flo® 
AD® 20 Mule Team Borax® 
x *& Decals for all these products are furnished, you put 
* on those you wish to sell. 
Se aed nao Nationally Recognized Brands mean more profits for 
* sn mene SPN you. Well known brands sell well together as proven 
+ for onh 75.00 ¥ in other types of multi-product vending such as cig- 
part r Prepaid Eastern Zon arettes and candy. You can no longer afford to sell 
ee | * only off brands or one name brand. The Gold Medal 
wut B SPECIFICATIONS: x Detergent Vendor is the key to increasing your profits. 
duce Capacity: 8 Col 5, 16 k h a ; 
all “ap y: jolumns, . pac S eac x x 
0 Size: 12Y_ x 314 x 33” high ORDER YOUR GOLD MEDAL DETERGENT VENDOR TODAY 
as 20 1 Mounting: Wall-type on 16” centers x oe wale howe inenant es cunnle deatete aaa 
wal- Weight: 50 pounds empty * 2 a a ee Pply 
N tet § Non-electric. “National” Slug Rejector. Takes two nearest you so you can order soon. 
naga- § nickels or a dime. Ace Lock. Heavy all-steel 
yunge welded cabinet. Stainless Steel delivery chute. 
entire 
ol : THE ONLY MACHINE WITH ABSOLUTE SLUG PROTECTION — MORE DOLLARS PROFIT ANNUALLY 
mpie, : ‘ 
dry- 
ction. ? ‘ 
the ®al/ is a Reg. TM of ®20 Mule Team Reg. T. M. of U. S. ®Beads o'Bleach is a Reg. 
Lever Brothers Co., N. Y. Borax & Chemical Corp., Los Angeles T. M. of Purex Corp. 
) 
®tTide and Dash are Reg. T. M. of ®AD is a Reg. T. M. of Colgate Palmolive Co., N. Y. ®sta-Puf and Sta-Flo are Reg. T. M. 
: Procter & Gamble, Cincinnati, Ohio of A. E. Staley Mfg. Co. 
|N-OP 


Manufactured and Fully Guaranteed by GOLD MEDAL PRODUCTS CO. i621 Freeman ave. CINCINNATI 14, O. 








CHICAGO RAILROADS COIN-OPS! 


But Windy City COIN-OPerators prepare to prove 


restrictive ordinance is unconstitutional 


The Midwest Association of Auto- 
matic Laundry Stores is planning an 
unyielding fight toward the invalida- 
tion of an ordinance that puts severe 
restrictions on the operation of 
coin-op laundries and drycleaners in 
Chicago. 

The provisions of the ordinance, 
passed by the city council of Chi- 
cago on July 28, and put into effect 
this month, boil down to these: 

@ Hours of operation are re- 
stricted to 6:30 a.m. to 11:30 p.m. 

@ A full time attendant must be 
employed. This attendant must, 
among other things, be an American 
citizen. (A Chicago newspaper 
pointed out in this regard that rocket 
scientist Wernher Von Braun was 
not yet a citizen when he first started 
working on American rocket and 
space projects. ) 

@ New license fees will be im- 
posed. An annual fee of $150 for 
the first 15 machines and $5 per 
machine thereafter is stipulated for 
laundry installations. Drycleaners are 
faced with a fee of $25 per machine 
for the first 10 machines and $20 
per machine thereafter. 

According to Donald A. Mitchell, 
counsel for the Midwest Associa- 
tion, the furor over the coin-op 
ordinance was the greatest to hit the 
Windy City in a long time. Three 
major newspapers in the city de- 
voted extensive editorial coverage 
to the coin-op issue, as did local and 
network radio and television. One 
television commentator, Len O’Con- 
nor, of NBC, editorialized in behalf 
of the COIN-OPerators on more than 
one show while the ordinance fight 
was in progress. 

The Midwest Association called 
for a protest closing of 600 of the 
city’s 630 coin-ops for four days pre- 
ceding the council meeting at which 
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final determination was to be made 
on the ordinance. At the same time, 
owners and coin-op patrons tele- 
phoned the office of Mayor Richard 
J. Daley, urging lim not to pass the 
ordinance. All the city’s 45 alder- 
men were personally solicited to act 
against the ordinance. In addition, a 
petition bearing 50,000 names was 
presented to the council shortly be- 
fore the hearing. 

On the day of the ordinance’s 
determination, owners and patrons 
of the city’s coin-ops, which had by 
now been closed for three days, 
crowded city hali. Mayor Daley, 
enraged at the anti-ordinance turn- 
out, ordered the city hall galleries 
cleared. Later, after the council had 
rushed through the ordinance 41 to 
3, Mayor Daley lashed out at coin- 
ops in general and assailed the three 
aldermen who had voted against it. 


Long campaign 


Four years ago, forces in Chi- 
cago began a campaign for ordi- 
nances to curb the operation of 
coin-op laundries in that city. 
Spearheading this drive for such 
legalized restraint of trade was a 
group of laundry owners, who 
launched a hysterical scare cam- 
paign and bombarded the city’s 
civic leaders with letters and peti- 
tions, citing coin-ops as threats to 
“health, safety and lives.”” The rea- 
son for the association’s opposition 
to coin-ops was made obvious in 
a letter circulated to power laun- 
derers. It said, in part, that coin- 
ops were having “a definite adverse 
effect on laundry volume.” 

When coin-op drycleaning began 
to grow, the Neighborhood Clean- 
ers Association allied itself with 
the commercial launderers and 
mounted additional pressure on the 


What ensued when the demon- 
strators gathered at City Hall is best 
described by the following account 
from the Chicago Sun-Times: 

“Extra police had to be called to 
quell the [demonstrators’] disturb- 
ance, which raged inside and outside 
the Council chambers. Two men 
who engaged in the pushing match 
(one an owner, the other calling 
himself ‘self-employed’) in the hall 
were arrested. 

“City Hall observers said it was 
one of the most unruly demonstra- 
tions at a Council meeting in years.” 

In short, the opposition by the 
Midwest Association to the ordi- 
nance was a success, but the patient 
died anyway. But Don Mitchell, in 
pursuing the case, made some sig- 
nificant points: 

@® The Association feels there is 

continued on page 30 
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preceded law 


coin-op laundry establishments. 

An added wrinkle came within 
the past few months when clean- 
ing unions, laundry drivers unions 
and drycleaning drivers locals (the 
latter two part of the opportunistic 
Teamsters Union) sided with the 
NCA and the launderers. 

Turning back threat after threat 
of restrictive ordinances in Chicago 
has been the Midwest Association 
of Automatic Laundry Stores. Al- 
lied with the National Automatic 
Laundry and Cleaning Council, the 
Midwest Association presented tes- 
timony to the city council (to no 
avail) and led protest closings. 
However, a loaded board of alder- 
men, under the strong suggestion 
from Chicago’s mayor Richard J. 
Daley, passed, 41-3 a restrictive or- 
dinance designed to curtail COIN- 
operation in Chicago. 


COIN-OP 
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Why you can MAKE MORE MONEY with 


NORGE “DO-TT-YOURSELF” DRYCLEANING 


The Norge coin-op drycleaning system has been proved in actual 
customer service. Thousands of Norge machines are in daily use. 
The way they work, and the quality they deliver, mean real profits. 


Norge is still the one coin-op 
drycleaning system customer- 
proved and profit-proved all 
across the U.S.A. 

Norge processes, the result of 
7 years of thorough development 
by Norge and Borg-Warner, can- 
not be matched in efficiency and 
drycleaning quality. 

You can make more money 
with Norge. 

Before you invest in coin-op 
cleaning, study the facts that 
make Norge by far your best 
buy. Here are some of them: 


The Norge System 


Deep-bath action, as every pro- 
fessional drycleaner knows, de- 
livers thorough cleaning. Norge 
does not “‘spray”’ the solvent. 

Solvent flow-rate exceeds the 
N.I.D. standards. The Norge 
minimum is greater than that of 
any other coin-op system. 

Constant automatic distillation, 
and without the need for a costly 
batch still. 

Solvent mileage—Norge gives 
you the highest of any system. So 
each load cleaned costs you less. 

Slow spin assures an absolute 
minimum of wrinkling, and gentle 
handling of fragile and delicate 
garments. 

Low heat, always under posi- 
tive control. 

Automatic variable drying time, 
an exclusive Norge feature that 
saves solvent, lets a machine 
handle more loads per day, yet 
dries thoroughly the heaviest gar- 
ments. 

Unit dimensions—Norge ma- 
chines take the least floor space 
of any, give you extra room to 


BORG WARNER 


serve more customers. 

No special foundation is 
needed—and bolting machines to 
the floor is unnecessary. 

Health Dept. rules—Norge 
meets fully all existing Health 
Department regulations. 

Complaint and claims average 
—the N.I.D. average is 14%. 
Norge coin-op machines drop 
customer complaints far under 
that figure. 

All together, these Norge superi- 
orities give you a coin-op business 
that puts more profit in your pocket. 


One Drycleaner...Or 100 
Norge will sell you as many ma- 
chines as you want. The ““B-W” 
line was developed just for that 
purpose. 

But experience has proved to us 
—and every Norge-equipped dry- 
cleaner—that the famous Norge 
“‘nackage of 8’’, installed in a Norge 
Laundry & Cleaning Village set- 
up, is the most profitable way to 
get into this business. 

This is the age of the super- 
market. And the Norge “‘Village’’ 
is a supermarket concept, geared 
to the habits of people today. 
Self-service drycleaning plus 
laundering offers one-stop con- 
venience. It permits a larger, 
more impressive set-up. It is 
psychologically right to attract 
the most business. 

With a Norge “‘Village’’ you get 
the plus values of recognition, iden- 
tification, and the benefits of Norge’s 
national advertising in your behalf. 

And you get the full value out 
of Norge’s complete (and use- 
proved) program that includes 
financing, counsel on selection 
and layout of location, an insur- 
ance plan, promotional and ad- 
vertising aids, and a practical 


guide to profitable operation. 


90 Per Cent Financing 


Because Norge knows from solid 
experience that the “‘Village”’ set- 
up works a “Village” location 
can be 90% financed through 
B-W Acceptance Corp., a divi- 
sion of Borg-Warner Corporation. 
No more liberal terms are avail- 
able today. 


The Fallacy of Waiting 


Your only gain in postponing in- 
vestigation of Norge coin-op 
cleaning may be the frustration 
of seeing someone else move into 
the best location in your market. 
There has been so much news 
about Norge coin-op cleaning in 
the papers and magazines that 
other drycleaners and investors 
are moving into the picture. 

Ask Norge—or a Norge repre- 
sentative in your area—to give 
you the complete Norge story. 
When you decide to get into this 
fast-growing business, there will 
be no delay. Norge can deliver 
everything you need—whether 
it’s one drycleaner, or a pair, a 
bank of 8, or any number you 
want. 

You'll be getting much more than 
fully proved machines. You'll get 
the world of experience that no one 
but Norge can give you. 


Call or Write Today 


Pick up the phone, or wire or 
write, without obligation, to: 


NORGE COMMERCIAL SALES 
Dept. A88, P. O. Box 767 
H.nsdale, Illinois 
Telephone Chicago: WHitehal! 4-0700 


LAUAIORY & CLEANING VILLAGE 


THE PROFTT-PROVEO- WAY TO SUCCESS WITH SELF-SERVICE ORYCLEANING 


NORGE SALES CORP. IS A SUBSIDIARY OF BORG-WARNER CORPORATION 


SEPTEMBER, 1961 
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Du Pont answers your 
questions on 


VALCLENE® 


... the new high-speed drycleaning fluid — | 


On March 23, Du Pont announced the development of VALCLENE drycleaning fluid. The great interest 
shown by drycleaners in VALCLENE has generated many questions and some unfounded rumors. Du Pont 
hopes that these straightforward answers will help you to separate fact from rumor and make it possible for 
you to evaluate accurately the significance of VALCLENE for coin-op and professional use. 


a a — 


What is VALCLENE? 

VALCLENE is a new and complete drycleaning composition. It is based on a fluorocarbon 
solvent and an exclusive patented combination of chemicals that together make possible 
high-speed drycleaning—dry-to-dry cycle in 15 to 20 minutes. This is why VALCLENE has 
been described as ideal for coin-op drycleaning. 

How can the drycleaning cycle be reduced without reducing cleaning effectiveness? 
It is the rapid drying rate of the VALCLENE process that permits drastic reduction in time 
required for drying. The washing cycle is carried out the same as with conventional dry- 
cleaning fluids. 

Does VALCLENE dryclean as well as PERCHLORETHYLENE? 

Yes. Du Pont tests show that VALCLENE drycleaning quality is fully comparable to that 
obtained with Du Pont’s “‘Perclene”’ perchlorethylene. In addition, VALCLENE provides 
several unique advantages that benefit both the coin-op owner and the customer. 


<r ee 


a ee 


What unique benefits does the customer get with VALCLENE? 


In addition to the timesaving convenience of high-speed, quality cleaning, VALCLENE | 
provides an extra measure of safety. It is fully compatible with all drycleanable fabrics, won’t 

; ges 

bleed dyes or dissolve plastic ornaments. Because drycleaning is done at room temperature 

/ d 5S ’ ; 


pleats and creases are retained and deep heat-set wrinkles avoided. Also, fabric hand is 
improved, and there is virtually no odor with VALCLENE. 

What unique benefits does the owner get with VALCLENE? 
You can service 2 to 3 times more customer loads in a VALCLENE unit because of the 
reduced cycle time. The greater productivity of VALCLENE units means you can reduce 
your investment in floor area and install high-capacity drycleaning units in limited space. 
In addition, the solvent base of VALCLENE has the highest safety rating for drycleaning i 
solvents, is nonflammable and has minimum odor level. The owner also benefits from the t : 
customer advantages noted above. | 


Is it true that present coin-op units cannot use VALCLENE? 
Yes. Extensive modification of present equipment would be required before VALCLENE 
could be used efficiently. A tightly sealed machine with maximum vapor recovery is essential. 
Can machines using perchlorethylene be modified to match the speed of VALCLENE? 


Possibly. However, even a faster perchlorethylene unit cannot offer all the advantages of a { 
VALCLENE unit (described above). Du Pont has carefully evaluated many techniques for 
*DuPont’s trademark for its high speed drycleaning fluid. 
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speeding up the cycle time of perchlorethylene units—including vacuum drying. VALCLENE 
was decided upon because it not only would give the fastest cycle time, but would offer 
highly desirable properties such as greater compatibility with all types of fabrics, dyes and 
plastics; greater ease of use; minimum odor; and greater safety. 

I hear that VALCLENE drycleaning equipment will cost more. How does this affect the 

profit picture? 
VALCLENE units will probably cost more initially. However, the much shorter drycleaning 
cycle means 2 to 3 times greater productivity per unit. The /ower total investment plus the 
unique customer advantages of VALCLENE add up to greater profit opportunities. 


I already own a coin-op drycleaning store. How can I take advantage of the VALCLENE 
| development? 
It is predicted that many coin-ops will offer both perchlorethylene and VALCLENE units. 
You can plan now to add one or several VALCLENE machines in a special section for 
high-speed drycleaning service. You can use the speed and other benefits of VALCLENE 
to help you attract new customers and give your coin-op business greater appeal. 
Will Du Pont manufacture coin-op equipment to use VALCLENE? 
No. Du Pont does not and will not make equipment. However, Du Pont will continue to 
make its product know-how available to all interested equipment manufacturers upon request. 
When will VALCLENE units be available? 
It is our understanding that several major equipment manufacturers plan to produce 
VALCLENE units. One manufacturer has already announced plans to deliver VALCLENE 
units before the end of the year. 
Will VALCLENE units make perchlorethylene coin-ops obsolete ? 
Certainly not. ‘The safety of perchlorethylene made coin-op drycleaning a practical reality, 
just as it made possible modern, safe, professional drycleaning in convenient neighborhood 
locations. Despite perchlorethylene’s superior advantages, petroleum solvents are not obso- 
lete even after 25 years. In the same way, VALCLENE will not obsolete perchlorethylene 
for coin-op drycleaning. 
Will VALCLENE displace perchlorethylene for all drycleaning ? 
We believe VALCLENE will ultimately become the predominant drycleaning fluid for 
coin-op drycleaning because of the many unique advantages it offers both the owner and 
customer. While we think the advantages of VALCLENE will also be attractive to profes- 
sional drycleaners, it should be noted that Du Pont’s PERCLENE perchlorethylene is still 
a highly effective solvent for their over-all needs. Anyone considering VALCLENE for pro- 
fessional drycleaning should carefully evaluate all factors since, for one thing, the eco- 
nomics involved are not the same as for coin-ops. As a supplier of both VALCLENE and 
| PERCLENE, Du Pont will be glad to give you impartial assistance. 


How will VALCLENE be distributed ? 
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Through Du Pont’s nationwide network of experienced drycleaning distributors. Most of 
, these distributors have served professional drycleaners for years with Du Pont ‘‘Perclene” 
perchlorethylene and will continue to do so. All of them have been carefully selected for 
their ability to provide prompt deliveries and efficient service. 
Du Pont introduced both PERCLENE perchlorethylene and VALCLENE drycleaning fluid to the dryclean- 
( ing industry and will be glad to use its long experience to help you decide how best to profit from these two 
| quality products. 


If you have any questions on VALCLENE or PERCLENE, please write to: Du Pont, Drycleaning 


; . Section, D-3085, Electrochemicals Department, Wilmington 98, Delaware. 
‘ 
i a ‘ + he eN IL =a N® 
{ VALCLEN EK ] ERCLENE 
1 high-speed drycleaning fluid ——— perchlorethylene drycleaning fluid 
t { BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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Coin Laundries Plan ‘Ke 


Chicago coin-ops fight new law 


Continued from page 26 


doubt as to the unconstitutionality 
of the ordinance, both on state and 
federal levels. The argument is that 
the city of Chicago, under the Illi- 
nois constitution, has no right to 
regulate coin-ops, which are merely 
an extension of the home laundry. 


@® The City Council Committee, 
in making its determinations, did not 
bother to wait for the police report, 
which is believed to have showed 
that there is no great incidence of 
crime against coin-op patrons. 
Mitchell adds his belief that the 
Committee knew this to be so at the 
time of the voting. 


@ If there were no strong asso- 
ciation (the Chicago group numbers 
400), there could have been no or- 
ganized protest against the ordi- 
nance, with the accompanying wide- 
spread sympathy. 


What Course Now? 


What course of action does the 
Midwest Association of Automatic 
Laundry Stores follow now? 


® Mitchell moved for an injunc- 


tion against the ordinance as soon 
as it was signed by Mayor Daley. - 
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@ Members of the association 
were assessed $25 per person, in 
addition to regular dues, to finance 
the injunction action. Other volun- 
tary contributions, some as high as 
$200, have been coming in. 


QUOTES FROM 
CHICAGO 


Don Mitchell, Midwest Association 
of Automatic Laundry Stores: “/f it 
were not for the unified effort of 
our association, no adequate voice 
would have been presented in rep- 
resentation of our views.” 


Maurice Fischer, City, Editor, Chi- 
cago Daily News (of the citizenship 
requirement in the ordinance): “One 
could earnestly wish that the acqui- 
sition of citizenship automatically 
established . . . moral fitness, par- 
ticularly as applied to the aldermen 
who approved this part of the laun- 
dry store control ordinance.” 


Mayor Richard J. Daley of Chicago: 


“We don’t have to apologize to any- 


one for this ordinance ...I go 
around this city as much as anyone 
here and I’ve seen things in these 
places that shouldn't be tolerated.” 
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@ A nine man committee has 
been formed in conjunction with the 
National Automatic Laundry and 
Cleaning Council to assist in repeal- | 
ing the ordinance. 

@ Members of the association are | 
being urged not to comply with the 
ordinance. 

@ A “key club” system is being 
held in reserve by the association in | 
case an injunction cannot be ob- 
tained. Under this system, each cus- 
tomer would buy a key for a few 
cents and would be able to enter a 
coin-op at any hour. 


Setback a Victory 


Association officials all over the 
nation point to the Chicago setback 
as a victory of a kind. Although 
well-organized opposition to restric- 
tive legislation may not always be 
sufficient to defeat it, there is always 
a fight being staged. It’s pretty well 
known around the nation that COIN- | 
operators, molded into effective, 
united associations, are no_ longef 
completely at the mercy of finan- 
cially and _ politically powerful | 
interests. O 





Don’t let anti-coin laws harm yout 
business. Strengthen your associ 
tion now! 


COIN-OP | 
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FOR SINGLE-BRAND STORES 


The majority (60 per cent) of “Both Sides” respon- 
dents this month preferred to stick with one brand of 


machinery in their coin-ops. 


Most in this camp felt 


that this policy is, if nothing else, good management 
for a variety of reasons. The single-brand owners put 
little store in customer preference for either brand or 
model of washer. They felt that a coin-op providing 
good service and conditions does business, regardless 


of the machines used. 


T he majority of COIN-OPerators 
(60 per cent) polled on this question 
felt that they would prefer to have 
one line of machine in their stores. 
As for the reasons, most of this ma- 
jority had a foot in two camps: 
customer satisfaction and their own 
operating convenience and effi- 
ciency. All respondents agreed that 
he serves his customers best who 
provides good equipment, but he 
also serves himself best who makes 
his operation as uncomplicated as 
possible. 

“It’s simply good management to 
have one type of washer,” said a 
COIN-OPerator from Texas. “I’ve 
got all top loaders in both my stores 
and I’ve got an authorized service- 
man who services that machine ex- 
clusively. That makes repairs easy. 
In fact, when I first opened my 
stores I was able to get a good price 
on my equipment because I bought 
40 washers of one type.” 

Another proponent of the one 
type-good management theory, this 
one from the midwest, found this 
system easiest on his books. “I don’t 
have a bookkeeper to handle my 
bills for me,” he said, “so having 
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one washer line keeps my billing 
down to a minimum. And I sure do 
appreciate the time to devote to 
operating my coin-ops without be- 
ing tied to a desk.” 

Many owners on this side of the 
coin have franchised stores, with 
the result that there is a “package” 
of washers and dryers. These COIN- 
OoPerators contend that they are 
the beneficiaries of national adver- 
tising in magazines, newspapers bill- 
boards and television. They also 
like more convenient service ar- 
rangements available in these pack- 
ages. 


e 


Parts Problem Cited 

Parts played a significant part 
in the overall argument of the one 
machine COIN-OPerators. Said a 
New England owner, “I have to 
stock only one type of spare part, 
rather than two or three for minor 
repairs. If a timer goes out on one 
of my machines, I know I’ve got 
one in stock, because I only have 
one type of washer. A friend of 
mine with two types of washer has 
to keep two complete sets of spare 
parts. And when you have a little 


bit of space for parts, room counts.” 

“When I opened my second store 
last year, | knew that all my ma- 
chines would be installed and ready 
to go at the same time,” said a 
respondent from the South. “How 
well I remember the unfortunate 
experience with my first store. My 
top loaders were ready to roll, but 
certain parts for my front loaders 
were delayed on route and my grand 
opening was held up nearly two 
weeks.” This man, like a substan- 
tial percentage who shared his opin- 
ion, found store openings hectic 
enough without having to “sweat 
out” deliveries from two equipment 
suppliers. 


Customers Considered 


The lady (or man) of the house 
who puts the laundry (and coins) 
into the machines enters the picture 
in many responses. Said one single- 
machine owner, “I do not believe 
that coin-op washers have to form 
an association with nationally ad- 
vertised home washers. If a coin- 
op is well kept, attractive, well pro- 
moted and in constant working 
order, the service provided will 
make any machine acceptable.” En- 
larging on this point, another owner 
said, “Most users don’t know the 
difference in performance between 
top and front loaders, nor are they 
that familiar with the ins and outs 
of the various brands of equipment. 
lf the machine works and_ theif 
clothes come out clean, they'll be 
back.” 

Conceding that a choice of ma- 
chine might influence customer se- 
lection, several COIN-OPerators 
argued that preference of one of 

continued on page 65 
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Forty per cent of this month’s re- 
spondents were in favor of install- 
ing machines of more than one 
manufacturer in a single coin-op. 
Their reasons were as diverse as the 
number of different types of wash- 
ing machines now being marketed. 
Perhaps the most outstanding rea- 
son, voiced by at least 70 per cent 
of the writers on this side of the 
coin, was that they were trying to 
give their customers an opportunity 
to pick and choose. 


Used for Testing 


Said a three-store owner in St. 
Louis, “I have two different types 
of top loaders and a front loader 
in one of my locations. I’ve tried 
to find out which piece of equip- 
ment meets with the most accept- 
ance from my customers. I even 
went as far as switching the loca- 
tions of the machines in the store. 
The only conclusion I came up with 
is that the position of the machine 
in the store will determine its 
traffic pattern. The customers seem 
to like the machines located towards 
the front of the store, off to one 
side from the entrance. I could not, 
from my survey, find out which ma- 
chines were liked best.” 

This owner, however, went on to 
say that since he is in business to 
make money, and that he’s selling 
a service, he’s going to offer his 
customers the best possible service. 
“And,” he concluded, “this means 
that they get a choice of machine to 
use.” 

“I have found,” said a four store 
owner from Texas, “that the com- 
pany that did the best selling job 
on home appliances in an area usu- 
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COIN-OPerators who were in favor of installing more 
than one company’s equipment were a united front only 
as far as their survey response was concerned. The 
reasons for this choice went anywhere from catering to 


customer preferences, to being in a better bargaining 
position with suppliers, to the belief that you can better 
rely on two types of machine. Still others felt varying 
brands would serve as testing grounds for machinery. 
The owners on this side of the coin, however, found 


themselves in the minority, albeit a large minority 


(40 per cent). 


ally preconditioned my customers 
to the type of machinery they would 
feel most comfortable using.” The 
reason this owner went to more than 
one type of machine in a single lo- 
cation was that the impact of home 
washers was made by several com- 
panies. Coin-op customers, there- 
fore, were “preconditioned” to use 
several types of equipment. 


Notes Bargaining Position 


“Using more than one company’s 
equipment, whether it be a washer 
or a dryer, puts you in a better bar- 
gaining position when you open an- 
other coin-op,” claims a “one store 
—thinking about another” Bronx, 
N. Y., owner. “All the salesmen 
want to make sure that since I have 
one piece of their equipment I'll buy 
the rest from them also. It puts me 
in the best position.” 

Bargaining position is only one 
of the reasons set forth by a two- 
store owner from Chicagoland. One 
equally as important to this mid- 
westerner is enabling the customer 
to “pick and choose.” Another 
reason he advances goes this way: 


“When the equipment salesmen tell 
me that I would be better off with 
one company’s line of equipment be- 
cause I will then reduce my spare 
parts inventory, I tell them I don’t 
have an inventory, and won’t have 
one in any case.” 

“I’m not a tinkerer or a mechan- 
ic,” he continued. “I don’t intend 
to stock parts because I don’t in- 
tend to work on any of the equip- 
ment. When the machines break 
down I call a serviceman.” 

This position was echoed by sev- 
eral other respondents who said, 
“I’m strictly an investor, not a me- 
chanic;” and “If one machine model 
gives me too much trouble, I merely 
forget to reorder from that sales- 
man—and I tell him why;” and 
“Since I’ve been in this business I 
have spent only about two hours a 
night in my store. I don’t intend 
to stay longer to fix broken ma- 
chines;” finally, “This is still a part- 
time business with me. Sure I have 
my money in it; but not both my 
hands and feet.” 

An argument advanced by about 

continued on page 65 
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| eee and, the HIGH TRAFFIC 
DOUBLE LOADER 





Here’s the kind of washing accommoda- 
tions your customers appreciate . . . the 
kind of efficiency that “speeds up” cus- 
tomer service during peak periods, yet 
continues with constant earning power 
every hour you are open. 


The new Speed Queen ‘““DOUBLE-LOAD- 
ER” adds capacity and earning power to 
coin-operated installations ... with a 
minimum of space requirements. 
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A “Payload” washer, that measures 36” 
high, 30” wide and 29” deep with a 
hinged top to provide immediate. access 
to controls. Front loading bleach door, 
pressure level water control and many 
more features. 






~~ lthese two “WS SPEED QUEEN'S 


Adress | top loading automatics... 


| 
| provide Coin Store Operators with finest ‘“‘com- 
1 Wis. J binations for profit”... currently available. No 
other machine . . . outdoes Speed Queen’s Top 
| Loading Automatics in simplicity of design... 
| mechanical efficiency ... perfectly balanced cycle 
-—— | and genuine preference by Coin Store Operators 
| and Housewives. NOW, Speed Queen’s Coin- 
| Operated Dry Cleaner and DOUBLE-LOADER 
| (an promise equal popularity ... preference and 


y | Opportunity for profit. 
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Building design will fit into any type of business architecture 


Attractive store front 
important to success 


Boonville, Mo., owner, Bernard Esser, 


says his coin-op’ building is as big 


an asset as the equipment within it 


by ROBERT LATIMER 


Bernard Esser, owner of the Coin- 
O-Matic Laundry in Boonville, Mo., 
has found that the building that 
houses a coin-op can be just as big 
an asset as the machinery within. 
The idea for the tasteful, attractive 
building that houses Esser’s 20 
washer, six dryer store came after 
many chats with the housewives of 
the community, most of whom he 
knew as customers in his retail 
jewelry shop in downtown Boonville. 

The building that was erected 
four years ago as a result of these 
conversations with prospective cus- 
tomers is located in the southwestern 
suburbs of the town. The eye-appeal- 
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ing structure, built at a cost of 
$11,000, was intended as a perman- 
ent one, according to its owner. Yet, 
he adds, it can be moved if neces- 
sary. This may be an eventuality, 
said Esser, since the rapidly growing 
town is certain to experience zoning 
changes. He feels however that his 
coin-op is attractive enough to adapt 
to any type of business architecture 
that comes into the community. 

The building itself is constructed 
of brick, with siding, full-length 
windows and glassed-in eaves. The 
color is light olive green. An auto- 
matically watered brick planter 
grows colorful shrubbery in front 


of the building all year round. There 
is also a paved parking area and q 
cobblestone walk. 

The interior of the store shows 
just as much attention as the 
exterior. Heavy vinyl-upholstered 
wrought iron couches and chairs 
look out through the giant window, 
Brilliant overhead fluorescent light. 
ing and a sparkling tile floor afford 
a more than adequate lighting | 
combination. 

A unique feature in the Coin-0. | 
Matic Laundry is the installation of | 
air-operated hand dryers, mounted | 
along the walls, wherever women are 
likely to get their hands wet. “Sp | 
many women mentioned developing 
chapped hands,” said Esser, “par. 
ticularly when using a starch sink, 
wringer or pre-soaking sinks, that | 
installed these dryers soon after | 
opening the coin-op.” 








Esser Merchandises 


Esser is the first to state that 
round the clock service is necessary | 
if only to amortize the expense of 
the building and facilities. “And to | 
keep the customers bringing their | 
laundry, I’ve developed a merchan- | 
dising campaign,” Esser said. The | 
“merchandising” referred to consists | 
of newspaper ads, radio spots anda 
contest. All are designed to ease the 
financial bite of the summer} 
doldrums. i 

The contest takes the form of a} 
registration bee, in which customers | 
drop slips with their names into a} 
box. A child makes the drawing} 
every Saturday, and the coal 
whose name is drawn gets four free | 
washes and three free dryings. “Now, 
after four years,” says Esser, “all out 
customers have won at least once. 
We also know that we’re attracting 
housewives from long distances, | 
particularly in rural areas.” : 

Other marginal, but effective, | 
services provided by Esser hop 





lost and found bureau, a shoppers 
bulletin board, and two restrooms 
Esser is one of four brothers who 
collectively operate 13 coin-ops il 
Central Missouri, which, he feels, | 
qualifies as an authority on the needs | 
and desires of coin-op customers. 
The success he has made with Coit 
O-Matic confirms this feeling. O 





COIN-OF | sepr 


Maintenance 


2 call eating up 





































e shows ° 
as th your profits? 
\olstered 
1 chaigg | 
window. Some operators have paid several hundred dollars for a fancy new 
nt light. machine that wouldn’t work as well as the old one they traded in. 
r afford Others have watched sadly as one washer after another 
lighting has gone out of whack way before its time. 
Operators are fed up with machines that won’t do what 
Coin-0. | they’re supposed to do, or can’t stand ordinary wear and tear, 
lation of or need a repairman in nearly constant attendance. 
mounted | ia These people are not tightwads. 
men till They’re just getting sick of throwing good money after bad 
vet. “So | because of unreasonable operation and maintenance costs. 
veloping Pardon our halo 
x oo : The record shows that dependability is not just another claim, 
| not just an empty word to Maytag. It’s a practice to live by. 
s, that | Out here in Newton, Iowa, where Maytags 
mM after | are made, the old notions of 
individual craftsmanship and pride 
in a man’s work still run deep. 
Maytag s now, and for all the years 
back, are built to be as 
trouble-free as modern manufacturing 
ate that techniques can make them. 
sonal | But don’t take our word for it. 
“And to Ask operators using Maytag 
commercial equipment. 
ng their : Check the national maintenance 
rerchan- | report figures. Better yet, 
uid. The | when it comes time to buy 
consists | new machines, try Maytag. 
ts and a You'll understand, then, why 
ease the | Maytags have the reputation 
‘um mer | for being the truly 
dependable automatics. 
rm of a} 
istomers | 
S into a! Ure ae 
drawing COMMERCIAL EQUIPMENT 
‘ustomer | 
‘our free 
3. “Now, 
“all our 
st once. 
ttracting 
istances, 
fective, | 
nclude a 
hoppers 
strooms. 
ers who 
n-ops if | 
1e feels, | 
he needs | 
stomers. | 
th Coin- 
ig. O 


CIRCLE NO. 21 ON POST CARD 


| 
' 
' 
i 


COIN-OF| SEPTEMBER, 1961 





Complaining customers convert): 
laundry from service to coin-op) 
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Declining sales and the grumblings of his patrons add | 


convinced Leo Roczniak, Hamilton, Ontario, that he 


ought to investigate coin-ops as his customers did 






Original store had wood floors, w 
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by STEVE BLICKSTEIN 
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November, 1959, is definitely a} tive bt 


month to remember for Leo Rocz-} to fit | 
niak, for that’s when he became a} of eig 
coin-op convert. Owner of a service’ Drycle 
and self-service attended laundry! 
shop in Hamilton, Ontario, for nine 
years, Roczniak felt the rumblings | 
of discontent among his customers 
who always seemed to be chatting} 
about the town’s six coin-ops. 
“More important than the grumb- 
lings I heard was that I didn’t hear | 
my cash register ring as often as |} 
used to,” Roczniak complained. | 
“Finally, when one customer told 
me she really preferred to do her 
laundry in the presence of other 
women, ‘like in a_ coin-operated 
laundry store,’ did I realize how 
much my business was failing. And, 
like this customer of mine, I began 
to investigate the coin-op laundry.” 
Roczniak had some of the re 
quirements for a profitable coin-op 
already “built-in” his existing store. 
For one thing, he had the location, 
‘People already knew that a Jaun- 
dry was located in my section of the 
town. After all, | was in the same 
place for nine years,” he said. 
Secondly, Roczniak is familiaf 
with the type of washing machines 
found in coin-ops. Next, his maif- 
tenance procedures, formulated al 
ter nine years in business, are dowmt 
pat. Finally, the change over from 
quick service to coin-operated was 
relatively inexpensive and easy 
accomplish. 
Since the conversion of a 16 
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HOW DO YOU WANT TO EXPAND IN THE NEW, MORE PROFITABLE 


Open a new Store! There are over 
960,000 groceries, 229,000 eating places, 
06,000 gasoline stations and over 225,000 
beauty parlors and barber shops. There's 
lenty of room for 75,000 more necessity-of- 
life combination coin-operated laundry and 
dry-cleaning stores. ALD can help you ex- 
pand, buy the equipment you need, and 
finance it for you. 


| add Drycleaners to your present 


store! Your laundry store business will 


} exp-an-d if you offer Westinghouse dry- 


cleaning as well as washing and drying. 
Your customers can save as much as $5.00 
to $6.00 a load. You'll attract more and bet- 


| ter business as well as brand new customers. 


| Coin-Op Drycleaners exclusively! 
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OIN-OP 


There’s a place for the coin-operated store 
that offers coin-operated drycleaning exclu- 
sively. ALD can help you go into this lucra- 
tive business with the number of drycleaners 
to fit your market. No need to buy a battery 
of eight. Add more flexible Westinghouse 
Drycleaners as your business builds. 
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Install Drycleaners on your routes! 
There are literally thousands of apartment 
buildings, schools, institutions, military 
establishments, hospitals, nursing homes, 
etc., etc., that have coin-operated laundry 
installations, and would welcome coin-oper- 
ated drycleaners. And think of the thousands 
of hotels, motels and ciubs where big profits 
can be made. 


Complete your service store! /f you 
now operate your own laundry service and /or 
drycleaning satellite store, and do your own 
finishing, you could realize far greater profits 
by doing most of your own drycleaning as 
well. All you need is a Westinghouse coin- 
operated Drycleaner or two. 


GET THE FACTS 
YOU INVEST! 


Read the new, fact-filled 20-page 
Progress Report: 
Coin-Operated Laundry & Drycleaning Stores. 


DRYCLEANING STORE BUSINESS? 


IMMEDIATE 
aA) ee 
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DRYCLEANING — 
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ALD continues ae at standards in the laundry and drycleaning store industry. 





washer, seven dryer store to coin- 
op, and the opening last May of a 
15 washer, six dryer coin-op, Rocz- 


AUTOMATIC 





Store's exterior was not altered, 
niak is a considerably happier man. 

For one thing, business since the 
conversion has increased 30 per 
cent. Secondly, the conversion took 
only three days, since all the plumb- 
ing for the previous washers re- 
mained the same. Only the wiring 
and duckwork on the dryers had 
to be altered. 

Roczniak adds that the change 
was made at that particular time 





because his non-coin washers were 
10 years old. The cost of the con- 
version (16 new washers, seven new 
dryers, and the wiring and duck- 
work aforementioned) was about 
$12,000. 

The conversion, although exten- 
sive and profitable, was still not so 
complete as to eliminate service for 
some customers (about 25 per cent) 
who still request it. The one attend- 
ant does the drop-off laundry helps 
to keep the store clean. She also 
makes change for customers, round- 
ing out a pretty busy 8 am to 6:30 
pm day. 

Roczniak explains his own time 
as being “kept busy repairing my 
own machines at the two locations. 
I also see that my stores are spot- 
lessly clean. Floors are washed 
morning and night. Our vending 
machines are also carefully checked 
every day, as is our coin changer.” 

Would Roczniak recommend 
conversion? Yes, he answers, es- 
pecially if the service launderer is 





losing business because of coin-ops, | 
“And their business probably will 
drop off with coin-ops around,” | 
adds the CoOIN-oPerator. “I can | 
also advise that if an owner wants 
to retain the drop-off service he | 
can do that too.” © 








A PLAIN STATEMENT OF FACTS TO APPLIANCE SERVICEMEN! 


In these days of increasing labor and operating costs 
you must receive a full margin of profits from each 
and every service call to build your business. Elfstrom : 
replacement parts assure you of maximum profits by 
eliminating no-charge service call backs to reinstall 

faulty replacement parts. INSTALL ELFSTROM FIRST. | 


KLIMINAT 


NO CHARGE 
,ALL-BACKS 
WITH ELFSTROM 
REPLACEMENT 
PARTS 





Elfstrom parts are fully factory guaranteed against 
defects in material and workmanship for ONE FULL 
YEAR. Insist on and always install the GUARANTEED 
REPLACEMENT PARTS...the replacement parts . 
backed by a quarter century of reliability. ..the 
replacement parts with a proven record of LESS 
THAN 1% REPLACEMENT under Elfstrom’s warranty 
program. 


TE: 


The ‘ey you'll find on every molded rubber product 
and every pump is the stamp of Elfstrom Excellence. 


Ask your replacement parts distributor today for 
Elfstrom, the replacement parts that put money back | 
| I 


in your pocket. 
AVAILABLE THROUGH AUTHORIZED ELFSTROM DISTRIBUTORS ONLY...WRITE FOR THE NAME IN YOUR CITY 
CIRCLE NO. 48 ON POST CARD 





ELFSTROM 


CORPORATION 


728 East 59th Street, Los Angeles 1, Calif. 


single family usage 


a subsidiary of Pacific Moulded Products 


4c COIN-OP SEF 





Faertel 
. Coin-OP 
}) Fur-Refresher 


‘a . : : ») 
5 : 
‘ i Helps make Big Market! Answers a demand for an 
™ AB furs economical, safe method for brightening 
and cleansing furs. Coin operated Haertel 


LOOK NEW Fur Refresher opens a tremendous market 


AGAIN/ to both the professional dry cleaners and 
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iN-Ops, 

ly will | 
round,” | 
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the Coin-Ops. It is astonishing but research 

indicates less than 10°; of all furs are 

cleaned yearly. Haertel Fur Refresher will 
This $1200 mink stole help develop this rich market for you. 


has just been 
fur-refreshened. Big Profits! Haertel’s Fur Refresher is a 
It is clean, bright and . 
lenin new eontin year round profit producer. It enables a 
woman to freshen up and clean her furs 
several times a year during any season, at 
little cost, and with no delays. 


Backed by 30 Years Experience! The 
Haertel Fur Refresher employs the same 
methods and cleaning compounds that 
have been used by the professional fur 
cleaner for years. The professional cleaner 
will find Haertel Fur Refresher a sure and 
certain method of developing more busi- 
ness. Use it for profitable Coin-Op volume 

. use it for “over the counter” work 
also. The Coin-Ops too will find it an ex- 
cellent source of additional revenue. Write 
for complete details. 


WALTER HAERTEL CO. 
2840—4th Avenue South 
Minneapolis 8, Minnesota 


Gentlemen: 

Please send full details on coin-operated Haertel Fur 
Refresher. I am a professional dry cleaner [] a 
Coin-Op operator (] 


Who to contact____ 
Firm Name_ 


Street Address 





Telephone Number. 
Ri ececiteein R 


The Haertel Fur Refresher. Coin operated ... freshens furs auto- 
matically. Completely safe for any kind and type of natural fur. 
Available in several colors. 


oe 
ce me en sae ee eae gee eee em RL a GS 


CIRCLE NO. 18 ON POST CARD 
>IN-OP SEPTEMBER, 1961 41 
















Use Any Individual 


SPECIFICATIONS 


Heavy Gauge_ Steel 

Rugged Construction 

Beautiful DuPont DeLuxe Blue Baked Enamel 
Heath—Monarch Coin Slides 


Each Machine Tested With 


AAA, 


MA 


re Y —.! 


MODEL B-35 

MODEL B-4 MODEL B-36 (Single Channel) 

(4 Channel) (2 Channel) Capacity 25— 
apacity—100 10c Boxes Capacity—50 10c Boxes 10c Boxes 


P. O. BOX 176, ANNEX STATION 






Product or Combinations 


DIMENSIONS 


























OUR FAVORITE NATIONALLY KNOWN BRAK 


pver's ALL — Procter & Gamble’s DASH and TIDE—Purex’s BEADS-O’-BLEACH — Colgate, 
Staley’s STA-FLO STARCH or Any Other Brand with Box Size 27s” x 11%” x 434”, 
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Above Decals Available For Our Vendors 





HEPHERD VENDORS MUST BE GOOD Before The Name Goes 


WILLIAM F. SHEPHERD, INC. 


CINCINNATI 14, OHIO 
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for hard and demanding service 
sIgate\ : WASCATOR & 
O Guys like dolls WASCOMAT 


names on washers washing machines 











a clever touch, which visitors to the Village Wash-O- Replace your worn obsolete 
Mat, in Boulder, Colo., always remember, has been to washers and stay in business 
WEIGHT) give each of 20 automatic washers a feminine name. : 
21 UB | Bill Ellwood, owner of the store, hit on this idea Sales and Services 
‘| largely because the Boulder coin-op is usually filled ; 
55 LB.) with boys from the nearby University of Colorado, Available Throughout the U.S, 


which has more than 10,000 students. Accordingly, 
each washer was given a name such as Liz, Mary, Ruth, 
Helen, Joann, Patty, Louise, Inez, etc. 

| Since many of the boys rush to the coin-op between 
classes and drop off their laundry, and rush back to 
pick it up, after an hour, the girl’s names have proven 
to have an unexpected value. A customer, unable to 
return as rapidly as he had expected, can usually re- 
member the name on the washer which he had used, 
telephone in, and ask an attendant on duty at the 
coin-op to extract the wash and place it in the dryer 
for 10c. The telephone often rings four or five times 
a day in exactly that situation, and the ability to state 


90 LB, | 





nines that the laundry was in “Louise” helps. For some rea- 
son, customers remember names better than they do 
numbers, Elwood said. 

fl Of course, almost everyone who comes into the Col- 
orado coin-op wants to know why the names were used 

AE in this way, all of which helps to focus the name of the 

oe coin-op and its address in their minds and to create 

KS a lot of discussion. © 

: SAFE! 

fh PAPER ” 

ck 

I That's what you'll be if you give thought to 

POLISH ° 

: safety factors that concern your coin-op. The 


October issue of COIN-OP tells you how to pre- 
vent costly fires, thefts and other mishaps. Read 
it... It's important to you. WASCOMAT “Junior” (16 Ib.), “Senior” (25 Ib.), and 


"Giant" (40-45 lb.), completely automatic reverse-action 
washer/extractor. 


POMUNOUIODEDITOOREVUVUUUUUVUUUUUEUNEVEVUUARUEIALLULUUL ULLAL WASCATOR washing machines are manufactured in Swe- 
COIN-OP OWNERS den and reflect the superb combination of experienced 


craftmanship with modern production techniques. 
SAVE TIME! 
SAVE MONEY! 
SAVE FINGERS! 


LMUVLUUTOOUTSETEUUEUTAATUUA ETT 















WASCATOR represents a revolutionary achievement in 
design and performance . . . cuts maintenance costs 90 
percent, 

WASCATOR washing machines are fabricated of highest 
quality materials, engineered for dependable and lasting 
service for commercial laundries, institutions, hotels, etc. 
WASCATOR washers are all unconditionally guaranteed 
for a year .. . will last a generation. 

Branch offices: 


P 1 
This handy tool will collect a 40 unit store 
in 12-15 minutes easily—pays for itself in one 


month by saving your valuable time. Fits all 


or money order to **ACE”’ keys. Two lifetime chucks included. 


HULIUILNINNRVNRVLRLUAULOUOUUUL LULU ULE 


= PETT Ae ARS S00 Oe OG E> 5 ee NEW YORK « LONDON + PARIS *s‘HAMBURG «+ DUS. 
= proneee chucks interchanged in “seconds “Berewariver SELDORF * MUNICH « COPENHAGEN + OSLO + ZURICH 
Sf SPECIALTIES «= tool for general coin-op maintenance. Price 
; 2 P. O. Box 397 = $8.75. (we oa ae in pone ao U a or . 
fp Estevan, Sask, Senet): Spier Ov Spat. Pend. Wascator & Wascomat of America 
= anada = 
FSM 103 E. 125th St., * ATwater 9-4510 * New York 35, N. Y. 
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WRTROANS® 


PART ONE: Operation and Maintenance of Dryers 


W hen Coin-Op laundries burst 
upon the business scene some years 
ago, the only income producing 
equipment available to an eager 
public was the automatic washing 
machine. Within a year or two 
store owners were being sold on 
drying tumblers to complete the 
laundry chores for the emancipated 
housewife, who was equally sold on 
drying as well as washing clothes. 

Thus the dryer, or tumbler, took 
a deserved place of honor in coin- 
ops. With it was accepted the cen- 
trifugal extractor to augment the 
moisture removal necessary for 
quicker, therefore, more economical 
drying. 

The purpose of the dryer is three- 
fold. One is removal of almost all 
remaining moisture in washed items, 
producing 97 per cent dry clothes. 
(The surrounding air contains three 
per cent moisture.) The second is 
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Rubin Braun, Technical Editor 


to remove washing or extractor 
wrinkles and creases. The third, as 
drying is completed, is to render 
articles softer and fluffier as com- 
pared to harsh, rough, air-dried 
items. 

The first aim is accomplished by 
moving heated air across moving 
damp clothes, thereby gradually 
evaporating all moisture as_ the 
“wet” air is continually replaced by 
dry air. The clothes’ surfaces are 
opened to the passage of air by the 
tumbling action, much as wash on 
a line flaps in the breeze, presenting 
wet surfaces to moving air. Drying 
is completed much more rapidly, 
however, in the dryer with heat. 
Heat and tumbling action also relax 
the textile fibers, remove wrinkles 
and add a fluffy finish. 


To perform its functions the 
dryer has several component parts: 
(1) supply of moving air; (2) fuel; 
(3) gas burners; (4) electrical con- 
trol system for heat supply; (5) per- 
forated revolving drum; (6) one or 
two motors; (7) lint screening sys- 
tem; (8) exhaust ducts. 


1. Air supply. Air is drawn in by 
a motor driven fan located at the 
exhaust end of air circulation. The 
fan action also blows the moisture- 
laden air into exhaust ducts. Where 
dryers are enclosed by partitions 
there must be unrestricted access to 
outside air supply. The rated cubic 
feet per minute of airflow, 900 cubic 
feet in some makes, must reach each 
machine for efficient drying. If the 
partitions are solid or not suffi- 
ciently perforated, air must come 
from the side or rear. 


2. Fuel. The gas fuel burned may 
be any of the following types: man- 
ufactured gas, which has the lowest 
Btu rating—550 per cubic foot; 
mixed gas: 850; natural gas: 1,025; 


refinery gas: 1,550; propane: 2,250; | 
butane: about 3,400 Btu’s. To de- | 
termine gas consumption in cubic | 
feet per hour per dryer, divide this | 
Btu rating of the gas type used into 
the specified Btu per hour require. | 
ments of the dryer. 

To ensure proper supply and | 
pressure of gas to the dryer, the gas 
line must be of sufficient diameter 
to overcome the resistance by el- | 
bows, other fittings and the length 
of run. These specifications may be | 
obtained from a qualified coin-op | 
installation plumber or local gas ) 
supplier. | 

3. Gas burners. A mixture of gas 
and air enters the burners, is ignited 
by a pilot flame and the resulting 
open flame is the means of heating 
incoming air. A gas cock in the line 
entering the manifold controls the 
amount of gas burned and thereby 
controls the heat. The air intake 
into each burner is also controlled | 
by a revolving air hole disc which 
adjusts the flame. The manifold ori- | 
fices come in different sizes. Each | 
individual hole in the burner is ac- 
tually a removable orifice, which is 
installed by the manufacturer as 
ordered according to the gas fuel 
available locally. This must be spec- | 
ified in ordering any gas appliance. | 

4. Electrical control system. This 
system consists of solenoid-activated | 
gas and pilot valves called Basoid | 
and Baso with thermostats for full 
safety control. The main burner | 
valve, or Basoid, is operated by an 
electrical solenoid coil which, i 
turn, is activated by a multi-switch | 
circuit in series. If any of the 
switches are open, the solenoid does | 
not open the gas valve. ! 

One circuit is from the mail | 
tumbler switch activated by the coin \ 

continued on page 54 
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Insured Dependability 


Every ABT Bill Changer is leased 
with full protection of contents. An 
insurance policy guarantees the 
money content of both the bill 
changer and combination coin and 
bill changer, and completely protects 
operator from loss due to burglary, 
vandalism, etc. 


Now you never need to lose a sale for lack of change! The new ABT 
Bill Changer insures round-the-clock operation and profits with its 
ready supply of change. This fully perfected unit accepts,a dollar bill, 
authenticates it, and delivers change in coin combinations you choose. 
Phony and foreign money immediately refused. LITERATURE AVAILABLE 

New, sturdy cabinet offers complete security, inspires user confidence 
and builds your service “image.” Change money—make money with 

the ABT Bill Changer! 





A. C. Automatic Services, Inc. 
18 South Michigan Avenue, 
Chicago 3, Ill. 


| 

| 

| 

| 

| 
w | Please send literature on ABT Dollar Bill Changer. 
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Negotiations for distributors of 
Westinghouse coin-operated laun- 
dry equipment in Europe are now 
in progress, Marvin J. Spath, West- 
inghouse Electric International Co., 
has announced. Spath, who spent 
six weeks in Europe, visiting Eng- 
land, Belgium, Holland, France, 
Portugal, Spain, Germany, Switzer- 
land, and Italy, said that a distrib- 
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... at a fraction 


NEW! ACE PACKAGED 
VOLUME HOT WATER SYSTEMS 
FOR LAUNDROMATS 


No Model No 

1 P-1-3-200G 189 
2 P-2-3-250G 378 
3 P-1-4-250G 270 
4 P-2-4-300G 540 
5 P-1-5-250G 420 
6 P-2-5-325G 940 
7 P-3-5-380G 1260 


| 


Example: P-1-3-200G——Package unit with one F3A heater & 200 gallon glasslined tank 


SPECIFY ACE... THEY SET THE PACE! 


ACE TANK & HEATER CO. 


utor has been contacted in each 
country. “The purpose of my visit 
was to study the existing laundry 
market and find out the potential 
for coin-operated laundries in each 
country.” 


Elected vice president of the 
Pennsalt Chemicals Corp. has been 
James McWhirter. He was general 


ee 


& time! 


of the cost 


One man can do 
a foolproof 
installation of 
the new ACE 
“Plumbed-Up” 
System with the 
savings passed 
on to you! 

Once it’s 

bets}: W0Use Rol) bw 
ACE System 
will deliver you 
more hot water 
(heats water 9 
times faster)... 
and will last 
years longer 
because of its all 
copper and 
brass water 
ways and REAL 
glass lined 

eB et ece 





Explanation: 

First digit —= Package unit Write for 
Second digit number of heaters ; 

Third digit —= model of heaters illustrated 
Three numbered digit gallons brochure 

Letter G Glasslined 





10847 S. Painter Ave., Santa Fe Springs, Calif. 
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manager of industrial chemicals qj. | 
vision of the company since 1960, | 
He was graduated Cum Laude with | 
a chemistry degree from Middle. | 
bury College and later received his | 
master’s degree, also in chemistry, 
from New York University. 


| 
\ 
| 


W. H. Forse, founder of Fors 
Corporation, died July 17. He was 
85 years old. The i 
Missouri-born 
equipment manu- 
facturer, with his 
son, H. Don Forse, 
started to build 
commercial laun- 
dry and dryclean- 
ing equipment in 1928. Active jp 
Anderson, Ind., civic and church 
affairs, Mr. Forse was a_ Trustee 
Emeritus of the First Methodist | 
Church in Anderson, first president | 
ot the Anderson Y.M.C.A. and 4 
vice president of the Methodist Hos- 
pital in Indianapolis. 





New director of public relations 
and advertising for Ling-Temco- 
Vought, Inc., will be John W. John- 
son, the company announced. Luth- 
er S. Smith, who was in charge of} 
public relations and advertising for 
Ling-Temco Electronics, Inc., has} 
been named assistant to the chait- 
man of the board of LTV. Jack 
Simon has been named assistant | 
director of public relations and ad- 
vertising for LTV. News_ bureau 
chief is Vernon B. Hobart, and Roy 
D. Long has been named supervisor | 
of advertising and promotion for) 
LTV. 

Shareholders in the Hofiman 
International Corp. were told by 
president Revis L. Stephenson at 
their recent annual meeting in New 
York City that the company has 
achieved record earnings of 22 cents 
per share for the first quarter of 
1961. Stephenson added that the | 
company is operating at a rate of| 
$11,500,000 for the year, and pre 
dicted that business throughout the 
rest of the year would continue a | 
a comparable rate. 


Point-of-Purchase material give 
to Econ-O-Wash coin-op laundry | 
franchise holders was the topic at | 


? 
continued on page 3 | 
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Will New Solvents Cut/ |/iZzi7% 
ee 


COIN-OP Cleaning Cycle = QQ0dZ 
to 20 Min. or less? 





THE DRYCLEANING INDUSTRY 


. IS anxiously weighing the potential of new ‘‘miracle’”’ 
solvents and systems that promise to cut the coin-op cleaning 
cycle to 20 minutes or less. 





TO TELL THE TRUTH, 


. it’s a rosy prospect; the chemicals will be perfected, 

tested, and on the market one of these days; but you can bet 

that when they do come, present conventional coin-op equipment 
must become obsolete. Yes, it will come... but why wait months 
(maybe years) when you can have all these money-making 
benefits — and so much more — right now in Permette IL. 





PERMAC HAS IT NOW!* 


Actually, PERMAC has a 20 MINUTE CYCLE now with 
PERMETTE If. What’s more, it works (and wonderfully) with 
Perc which will cost only one-fourth as much as the new solvents! 


CO-9-61 AMERICAN PERMAC, — 
1569 Merrick Road, Merrick, L.I., 





YOUR MAN 
FROM PERMAC, 


has a pamphlet ‘‘Going 
Around in Cycles” which 
discusses more fully 
the new solvents and 
systems. Write today, 
it’s a must for everyone! 


Gentlemen: 


Please send me your pamphlet, ‘‘Going Around in Cycles’’. 


Store 





i Address 
DEALER INQUIRIES ALSO INVITED 


AMERICAN PERMAC, INC.) £22==————--— 22 === =. 
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The Laws of the Land 
Anti-coin-op drycleaning legisla- 
tion is on the rise in some places 
and on the decline in others, accord- 
ing to the latest rumblings from 
around the countryside. A laconic 
report from a correspondent in an 
upstate N.Y. town says: “One 
councilman says anti - coin - op bill 
may just die a slow death, but town 


STANDARD 





THE ORIGINAL 
COIN-OP CLEANER 


| 25¢ OPERATION 
Bee eam Ne 


ONLY 32-MINUTE 
CYCLE... SHORTEST 
TIME OF ALL 


COIN-OP CLEANERS 


OVER 30 YEARS’ 
EXPERIENCE IN 
MANUFACTURING 
DRY CLEANING 
MACHINERY. 


Main Office:7523 Asher Ave 
Little Rock, Ark 
In Canada: MONARCH MASTER 
¢ MANUFACTURING, LTD 
73| Runnymede Road Toronto 9, Ont 


IATION 


STEVE BLICKSTEIN, Associate Editor 


clerk says they could bring it up 
any time.” 

In Poughkeepsie, deep in the mid- 
lands of New York State, Robert 
Breed, of the New York State Laun- 
derers and Cleaners Association, 
rallied local COIN-OPerators to short- 
stop proposed restrictive legisla- 
tion. The official reaction of the 
Poughkeepsie Common _ Council 


IS THE ONLY ONE 


THAT DOES IT ALL 














PATENT 
IF YOU WANT none 
THE FINEST, YOU 
MUST HAVE 


STANDARD 









The ONLY 
Self-Contained, 
Completely Packaged 
Machine 
In The Industry 
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stated in part: “We have received | 
much material pro and con, mostly | 
in favor of the drycleaning equip | 
ment, and it is the feeling of the 
Ordinance Committee at this time 
that there is no need on our part 
for action in a matter of this type” | 
A well done from this corner {| 
Mr. Breed and his associates who | 
provided the welter of favorable | 
material to the Common Couneil, | 
In Rochester, however, there is 4 
resolution before the city council, 
signed by 56 drycleaners, to make 
it law that coin-op drycleaning | 
stores be licensed by that city. The | 
licensing, according to the dry- 
cleaners, should also require some- 
one to be in constant attendance of 
the coin-op units. The signatories | 
appended their resolution, urging 
the lawmakers to “enact such ordi- 
nance with all due haste so as to | 
prevent the dangers and hazards re- 
ferred to.” Coin-op forces, we need 
hardly add, should act with equal— 
or greater—alacrity to form a solid | 
body to combat this proposed ordi- | 
nance. Associations all over the 
nation have proved time and again 
that such concerted action works. 
In Binghamton, New York, a 
coin-op drycleaning manufacturer | 
rep succeeded in getting the city 
fathers to send an ordinance regu- 
lating the operation of coin-op dry- 
cleaners back to committee to await 
receipt of the new state code. True | 
to the pattern set by many another | 
attempt to stifle the growth of coim- | 
operated drycleaning, this ordinance 
stipulates that licensing be obtained 
from the health department, and | 
that any violations of the rulings set 
down by health office could mean 
suspension of the license. Violation 
would also result in fines of $150. 


Convention Time Up North 

The Massachusetts Laundry 
owners Association will hold its ai 
nual convention September 14-17 


COIN-OP 
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at the Lake Tarleton Club, Pike, 
New Hampshire, according to a re- 
cent announcement by the M.L.A. 
The Massachusetts Launderers are 
making available to members in- 
formation on re-employment rights 
for employees called to service. 

The Association has endorsed 
the Boggs Bill (HR 640), now in 
committee, which would exempt 
from taxation costs incurred by an 
association while engaged in legis- 
lative activities. 


Sun State Meets 


The secretary of the Coin Laun- 
dry Operators Association of Flor- 
ida, Inc., G. E. Pulver, informs us 
that the group’s annual convention, 
held this year at the Roosevelt 
Hotel, in Jacksonville, was a “rous- 
ing success, with a good portion of 
the membership turning out.” 
Those present at the meeting were 
informed of a counter-measure to 
be introduced in the state legislature 
which would remove coin-ops from 
being licensed within the juke-box 


category, and would tax them on a 
“more progressive and realistic” 
basis. If enacted, the bill would re- 
duce present fees some 80 per cent. 


NAMA Predicts Big Parley 

The National Automatic Mer- 
chandising Association predicts that 
its 75th Anniversary Convention 
and exhibit of Automatic Merchan- 
dising, scheduled for October 28- 
November | at Chicago’s McCor- 
mick Place, will be the largest on 
record. Exhibit space sales, ac- 
cording to NAMA officials, are al- 
ready near record proportions. 


Detroit Ad Program 

Making like Madison Avenue, the 
Coin-Operated Self-Service Laun- 
dry Owner’s Association, headquar- 
tered in Detroit, has launched its 
second cooperative advertising pro- 
gram, with adventures into news- 
papers, television and posters. Par- 
ticipants will receive three tie-ins: 
Each ad will show the name and 
address of the participating coin-op, 





arranged under area headings; , 
coupon for a contest will appear jn 
each ad and will be readeemable 
only at coin-ops listed in the adg | 
the ads will feature “Mr. Coin-Op" | 
in the art work, while “Mr. Coin. | 
op” posters will be available for | 





display. The full cost of the pro. 
gram is set at $100 per coin-op fo, 
a 13 week period. 


' 


Library Support Voted 


Support for the Library of Auto. | 
matic Merchandising was recently | 
voted by the board of directors of 
the National Automatic Merchap. | 
dising Association. The library, 
established last year, is in the Uni} 
versity of St. Louis. The library} 
was initially activated by a $5,000! 





personal donation from NAMA 
president Thomas B. Donahue, 
Thunder Over St. Louis 

Three communities in the §& 


Louis, Mo., area are Considering | 


continued on page §} 
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A NATCO instantaneous — indirect-fired water heater | 
eliminates the bulky, rusty storage tank. Yet, because 
it has its own built-in supply of reserve heat, NATCO, 
and only NATCO, can deliver large volumes of temper 
ature controlled hot water per minute. 

It is this large prime water content or internal heat 


reserve which enables NATCO to provide an unfailing 
supply of steam for LOW PRESSURE STEAM DRYING | 


while simultaneously providing hot water to the! 


washers. 


Because NATCO is indirect- 
fired, it is guaranteed for a 
lifetime that it can never 
cause rusty wash water. 


Tens of thousands 
in continuous use 
since 1946 


OIL- FIRED 
and GAS-FIRED 


101-06 43rd AVE. 
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STORAGE TANKS 
are as old-fashioned 
as WASH TUBS! 


CORONA 68, N.Y 
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Equipment distributor, Romaine Fielding, who has sold about a million and a 

half dollars worth of laundry and drycleaning equipment to Russia, hosts a party 

in their honor, Fielding, center, is being eyed by Nikolai Eliseeve, while smiling 

; Valdimir Ivanovich Soloninkin toasts Mrs. Fielding, whose back is to camera- 

Matters in Poland became pressing recently, when man. Also in attendance was Fedor Dmitrievich Lasarev, lighting cigarette. 


this demonstration of a Unipress coverall finisher 
took place at the United States Exhibition there. 


Irene Leck, wife of Speed Queen Atlantic's president, William 
Leck, draws for door prizes that were awarded to lucky holders at 
the distributor's wind-up dinner-sales meet, held in Newark, N, J. 


SEPTEMBER, 1961 


New distributor for Maytag in six north central states, Coin- 
Tronics, Inc., Minneapolis, visited Maytag's headquarters. Seated 
are Thomas H. Boulay (left) president and treasurer of Coin- 
Tronics, and A. J. DeMarsh, v.p. and secretary. Looking on is 
Ivan E. Ingersoll, Maytag'’s commercial laundry sales coordinator. 
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PUBLIC 


REST ROOM 
PROTECTION 


NIK-O-LOK coin-operated 
locks on your rest room 
doors provide control of 
your patrons . . . help 
reduce vandalism and 
keep facilities cleaner. 


NO COST 

NO INVESTMENT 
NATIONWIDE 
SERVICE IN U.S. 


AND CANADA 


OFFICES IN 18 
MAJOR CITIES 


For information write... 


THE NIK-O-LOK CO. 


420 E. NEW YORK ST. 
INDIANAPOLIS 2, IND. 


50 Years of Sanitary 
Service to the Public 
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bills requiring attendants at “all 
business establishments.” Town 
fathers in Normandy, Ferguson and 
Webster Grove, all in the vicinity of 
St. Louis, have been sitting in judg- 
ment on these bills, two of which, 
according to Ed Raka, executive 
secretary, of the Mississippi Valley 
Coin-op Association, have a startl- 
ing similarity. Proposals in both 
Normandy and Webster Grove 
state that all business establish- 
ments “shall have at least one at- 
tendant on duty in such establish- 
ment at all times that such estab- 
lishment is open for business.” The 
wording of the proposals for the 
two communities is practically 
identical in the first two paragraphs. 
Neither proposal mentions coin-op 
laundering or drycleaning, but the 
inference is strong enough to cause 
the MVCA to wage all-out battles 
against passage. The Ferguson 
proposed ordinance, which was de- 
feated, stipulated: “all coin-oper- 
ated self service drycleaning estab- 
lishments shall have at least one at- 
tendant on duty at all times.” The 
proposal went on to state that the 
attendant must have at least one 
year’s experience operating the 
equipment, and must have com- 
pleted a prescribed course at a reco- 
ognized trade school or at the Na- 
tional Institute of Drycleaning. 
Fines for violating the Ferguson or- 
dinance would have ranged from 
$25 to $100. 


“Partial” Victory Complete 


The Coin Laundry Operators As- 
sociation of Florida has culminated 
a three-year drive to obtain moder- 
ation and equalization in licensing 
of business in that state. The As- 
sociation’s efforts in this direction, 
first reported in COIN-oP in April, 
were fulfilled when Senate Bill 132 
became law in Florida. The law 
stipulates that a tax of 50 cents for 
each piece of coin-operated equip- 
ment be paid, and that all laws in 
conflict with the current one be re- 
pealed. Gone the way of the dino- 
saur are widely divergent county 
laws which charged up to $7.50 for 


coin-op licensing. Reporting gp 
this Florida tax case, Robert ¢ 
Brock, president of the Association | 
until April, announced his succes. 
sion in that office by Al Rabe of Mj. | 
ami. Bock is from St. Petersburg, 





Chicago Blues 


Taken from a recent edition of | 
the Chicago Sun-Times: “Owner | 
of 700 Chicago self-service laun. 
dries protested Monday that a pro- | 
posed city ordinance would take | 
them to the cleaners financially.” A | 
charge by commercial laundry jp. 
terests that coin-ops were breeding | 
places for crime during the pre. | 
dawn hours, and that the unattended | 
machines posed a safety hazard, 
countered by COIN-OPerators who | 
stated that a housewife was safer 
doing her wash in a coin-op than 
in “a damp dark basement of a 
building in a high crime area.” 











Corn State Curfew 


The Iowa Coin Laundry Associ- | | 
ation has been urging members to 
voluntarily adhere to self-imposed 
midnight curfews to avoid “govern | 
ment restrictions.” However, in pro- 
moting the curfew, to which 25 of 
100 members have complied, the 
association seems to have made a 
dangerous concession to the anti- 
coin-op forces’ strongest argument 
—that coin-ops are breeding places 
for crime and violence. In a month | 
ly bulletin, the association said: “We 
must always keep our laundries 
spotlessly clean—not only psysi- | 
cally, but clean also from being | 
hangout for hoodlums, vagrants 
and a temptation for burglaries, | 
etc.” Any such statement, no mat- | 
ter how pure its intent, gives the | 
coin-op baiter enough ammunition | 
to wage a protracted—and injut- 
ious—campaign. William Fort has 
succeeded R. J. Lande as presi 
dent of the Iowa Coin Laundry As 
sociation. 


ee RTT a 


NACLEO Meeting Hailed 


The National Association of 
Coin Laundry Equipment Oper | 
ators, recently concluded its fits | 
general meeting at New York City’s | 
Waldorf Astoria, was encouraged 
enough by the turnout there to plan 
another general meeting soon. O 
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q four-page story in Spot, a maga- 
zine reaching those interested in 
advertising and selling at the point- 


of-purchase. 


coIn-oPerator-inventor Emil J. 
Braun, directs the operation of his 
own manufacturing 
plant in Minneapo- 
lis, where the Valv- 
Q-Matic Self-Flush- 
ing System is pro- 
duced. The system 
is an automatic 
flushing system for 
coin-op laundries, he stile. 





A field sales manager of commer- 
cial peeesent has been appointed 
A for the Norge Di- 
vision of Borg- 
Warner Corp. He 
is George W. (Joe) 
Manuel. He will 
make his _head- 
quarters in_ the 
Chicago Merchan- 
dise Mart executive offices and will 
be responsible for sales of commer- 
cial equipment to distributors. 





A new lease plan for coin-op 
cleaners has been announced by 
Whirlpool. The program offers a 
three-year leasing arrangement for 
coin-op cleaners if ordered in quan- 
tities of four or more. Initial deposit 
of $375 will be charged. The month- 
ly rental is $125 per unit. The de- 
posit will be returned if the CoIN- 
operator decides to buy the ma- 
chines. 


Five appointments have been 
made by the Philco Commercial 
Laundry and Drycleaning Depart- 
ment. Kenneth Mabee will operate 
from Philco’s Philadelphia office as 
sales manager; Joseph Strickler is 
western division manager with head- 
quarters in Phoenix, Arizona; Rob- 
ert C. Digges is southeastern divi- 
sion manager, working out of Phila- 
delphia; C. W. Haley is north cen- 
tral division manager, with head- 
quarters in Chicago; Herb Such is 
vastern division manager with head- 
quarters in New York City. 


SEPTEMBER, 1961 


Ace Laundry Equipment Corp. 
has been appointed exclusive dis- 
tributor for Hotpoint washers and 
Ace Dryers for the New York Met- 
ropolitan Area, according to H. L. 
Rothman of Ace Laundry Equip- 
ment Corp. 


An official, easily recognizable 
steel building, made by Armco Steel 
Corp., has been selected by Econ- 
O-Wash franchise. The building, 


which comes in three standard sizes, 
will be used for the entire franchise 
dealer operation. 


Clyde S. Chandler has been 
appointed sales manager of the 
Commercial Laundry Division of 
the Blackstone Corp. Chandler will 
be in charge of marketing coin- 
operated laundry equipment. The 
Blackstone Corp. also announced 

continued on page 65 





UniMac Protects Your Profits! 





@ UniMac's exclusive Protectomatic coin meter rejects slugs and counterfeit 


coins. 


@ Built-in counting device automatically counts coins—protects receipts. 


@ Protectomatic is flexible. Denomination settings can be easily changed to 
meet changes in price conditions. Protectomatic rejects coins other than 


that for which meter is set. 


@ Protectomatic is automatic. Customer merely deposits coin. Protectomatic 
is maintenance free. No knobs or slides to repair or replace. 


Protectomatic coin meters are available only on the UniMac 600 
Washer-Rinse-Extractor Combination, the most advanced coin laundry 


equipment. 


Write Today for FREE Color Brochure 


DEPT. CO-81 


UniMac Company 


802 Miami Circle, N. E. @ Atlanta 5, Georgia 
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LEOTARDS WASHED WITH RAD 


LAUNDRY 
SUPPLIES 


This new vender and exciting premium promo- 
tions provided FREE to Franchised Dealers.* 


Sell Detergent, Bleach, Bluing and Ammonia 
in cellophane wrapped boxes. FRESH, FULL 
STRENGTH—NO LEAKERS! 


*it's easy and profitable to become a 
FRANCHISED RAD DEALER 
No obligation—write for samples, details, 
RAD, Incorporated 
375 Park Ave., N. Y. 22, N. Y. 


DIST. AND REPS WANTED—WRITE FOR DATA 
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Easier for custo- 
mer to unload, fold 


~~ 
Increases pay loads 
by letting customer 
move away from 
cleaning unit faster. 


Features -- Large 
shaliow basket for 
folding, two gar- 
ment poles & com- 
pletely rubber cov- 
ered basket top. 


18 models to choose 
from, write for 


Me YOUr free folder 


COMPANY 
Ky Ue Lemma» 
MAYWOOD, CALIFORNIA 


at 
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meter. A second is from the door 
switch, working only when the door 
is closed. A third is from a thermo- 
couple set in the flame of the pilot 
light. Should the flame of the pilot 
or burners be extinguished, the cir- 
cuit is not activated. The pilot light 
gas valve, or Baso, closes auto- 
matically if the pilot light goes out. 
A fourth circuit is the thermostat 
which is set by the customer ac- 
cording to desired temperature. The 
range is between 150 to 190° F. 
This range may be changed by the 
owner through a minor readjust- 
ment. A fifth consists of another 
thermostat called a high tempera- 
ture limit switch which does not 
allow the gas stove or burner area 
to reach excessive temperatures. A 
sixth system is the air flow switch 
which shuts off gas if insufficient 
air is being drawn into the burners. 

These controls must all be on and 
all circuits closed in order for the 
Basoid valve solenoid to be acti- 
vated to open the valve and let gas 
into the main burners. Door and 
meter switches, as well as power 
failure, automaticaly shut off gas 
and power. The pilot light must be 
relit for the Basoid to open. 


5. Drum. Clothes are tumbled by 
raised U-ribs across the inside cir- 
cumference of the perforated re- 
volving cylinder, or drum. At the 
center of the rear wall of the drum, 
a trunnion shaft is attached passing 
through the rear wall of the dryer 
cabinet. Two bearings within a trun- 
nion housing support the drum. A 
pulley or sprocket on the outer end 
of the shaft transmits the drive from 
the motor. 


6. Motor. The fan is rotated 
directly by the dryer motor, which 
usually drives the drum by use of 
reduction pulleys or chain. Some 
models are driven by a second motor 
through a reduction system. 


7. Lint screen system. All exhaust 
air contains lint from clothes fibers 
loosened by tumbling. Most of it is 
caught by a wire mesh screen set 
into the exhaust end of the air duct 
in an area easily accessible for 
cleaning. 


8. Exhaust ducts. These are ey. 
terior components and are used | 
draw away moisture laden air, The | 
diameter of the exhaust manifol | 
must be proportionately larger for | 
each additional dryer i in a bank, One | 
dryer might require an 8” duct, 
two-10”, three-12”, depending upon 
specifications. The use of excessive | 
length or elbows would necessitate 
a larger diameter. 

Operation 

In order to start the dryer, the 
operator opens the main gas cock 
and valves. He then presses the | 
pilot valve button until all air in the | 
line is exhausted and _ continues 
pressing down on the button while 
holding a match to the burner. He | 
does not release the button until q | 
half minute after lighting the pilot, | 
to allow time for the thermocouple 
to heat. 

The dryer is now ready for the | 
customer, who loads clothing into 
the drum, closes the door, selects 
temperature, and inserts a coin in| 
the meter. : 

This is what follows: 

(1) Contacts on meter switch | 
close, energizing entire circuit. 

(2) Signal light goes on. 

(3) Timer motor starts its pre-set 
interval run. 

(4) All switch contacts are closed 
and Basoid valve is energized allow- 
ing mixture of gas and air into 
burners. 

(5) Mixture is ignited by pilot | 
flame. | 

(6) At same time motor is started | 
and tumbler and fan begins to rotate. | 

(7) Fan starts to pull air through | 
air intake and it is heated by 
burners. 

(8) Heated air is drawn through 
top and into cylinder itself. : 

(9) Air passes through tumbling | 
clothes. 

(10) Moisture-laden and _ cooler | 
air is drawn out of cylinder past 
lint screen. . 

(11) The air now past fan blades | 
is pushed out of dryer into exhaust 
duct and out of plant. 

(12) When exhaust 
temperature _ selected, 
switch contacts open 
solenoid is de-energized. 

(13) This closes the Basoid oas | 


air reaches 
thermostat 
and Basoid 


continued on page 6 | 
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NEW @ 
OPENINGS 


— EAST — 


Chuilian and T. C. Chow opened 
their Wascomat-equipped coin-op in 
Forest Hills, N. Y. The store fea- 
tures 14 16-pounders and four 


dryers. 


A 14-Wascomat-equipped coin- 
op has been opened by Andy Lech 
in the heart of New York City. His 
store is on Eighth Ave. 


Two Norge Laundry and Dry- 
cleaning Villages were reported 
opened on Long Island, N. Y. The 
first is the Cleaning Village of Wan- 
tagh; the second is the Larkfield 
Coin Launder Rest in East North- 
port, L. I., N. Y. 


West Hartford, Conn., is the 
home of a 10-unit Wascomat- 
equipped coin-op. The owner, Bat- 
tiston, has 10 16-pounders and one 
40-pound unit. 


Center Ossippee, N. H., is the 
home of a new 10 and 4 Speed 
Queen store, owned by Edwin Mer- 
row. 


A 20 and 8 Speed Queen installa- 
tion was opened in Waltham, Mass., 
by Frank Peterson. 


— SOUTH — 


Calvin Lee is a partner in the 
eight-drycleaning machine Velvet 
Coin-Operated Laundry and Clean- 
ing Village in New Orleans. 


Sunshine Laundercenter, Biloxi, 
Miss., recently celebrated its grand 
opening. 


A 20 unit Speed Queen coin-op, 
also featuring a Glover coin-oper- 
ated double pocket drycleaning ma- 
chine, was opened by J. H. Davis in 


Nashville, Tenn. The store is 
dubbed, “Wishy-Washy.” 

— MIDWEST — 
Sixteen Westinghouse coin-op 


SEPTEMBER, 1961 


cleaning units were installed as part 
of the Glencoe, Ill. Dutch Maid 
Laundromat. The store in the Chi- 
cago suburb has 32 washers and a 
basement with rest rooms and 
offices. 





STOP WASTING TIME COUNTING COINS! 


COUNTEX -.-- 

@ makes rolls correctly without effort 

@counts coins automat 

e cuts counting time in less than half 

@ lets you visit, watch TV while making cash and rolls 
@ guaranteed accurate, used by banks, stores, coin-ops 
e@only $9.40 postpaid, direct from mfr 

Calculator Corp.,Ferry Building, San Francisco 
Write today we w t you! 


CIRCLE NO. 49 ON POST CARD 





© 1960 


. » » when patrons tint or dye in your 


machines, it can cost you money. 
LAUNDESIGNS can cut your mainte- 
nance costs. Write today for Free 
Brochure. 


SCHORR SIGN SERVICE 


67-15 Myrtle Ave., Glendale 27, N. Y. 
CIRCLE NO. 31 ON POST CARD 





GEARED FOR 
VODERN 
MOPPING 


All Geerpres wringers use an 


: i 


CIRCLE NO. 9 ON POST CARD 


interlocking rack and gear 
principle of force multiplica- 
tion. When the wringer handle 
is depressed, two cover plates 
fold down over and seal the 
mop into the wringer. As the 
handle continues downward, 
the cover plates descend and 
squeeze the mop against all 
parts of the wringer compart- 
ment. Pressure is even and 
produces a uniformly dry mop. 
Geerpres wringers are easier 
on mops and easier on people. 


Write today for new catalog. 
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| @a PR@BLEM? 


by RUBIN BRAUN, Technical Editor 


Q. How can I set up and main- 
tain a greasing and oiling schedule 
to prevent breakdown of my equip- 
ment? What parts need it and how 
often? 


A. Your service man on contract, 
an attendant with mechanical know- 
how, or you the COIN-oPerator can 
arrange and follow through on a 
preventive maintenance program for 
your costly and continually used 
equipment as follows: Fill out an 
index card for each unit with name, 
serial and model number, installa- 
tion date at the top; leave space on 
left side for part names and rule 
vertical lines for dates of lubrica- 
tion or repair to the right edge. An 
alternate method uses a single card 
chart listing all equipment on the 


left and columns, for type of service 
done and date, on right. Such per- 
manent records will point out poor 
maintenance as well as deeper 
trouble when repeated replacement 
of one part is noted. A manufac- 
turers’ service manual that comes 
with the equipment, or can be ob- 
tained from them or the distributor, 
will show the location of lubrication 
points such as shafts and bearings. 
It will also tell you the type of oil 
or grease required and suggest the 
frequency of application. Three to 
six months is the average spacing, 
more often if continually used with 
little rest. 


Q. Several of the washers are 
getting nicks and scratches in the 
white enamel finish, and I would like 





+ 


to touch them up to keep my plag 
attractive. I have tried using a smaj 
brush to paint over the spots, but jf 
doesn’t look too good. I don’t Want 
to foot the bill for a professiong) 
spraying of each spotted cabinet, byp 
is that my only solution? G 


A. There is an easier, far 
expensive solution. You may 
familiar with aerosol bombs or spray 
type of dispensers and may hay | 
used such a paint spray can for 
painting furniture at home. You cag ' 
purchase such a can of white enamel 
paint, usually 12 ounces, which you 
just shake well and press the buttog 
on top to spray. With only a litte | 
practice on some expendable sur 
face, you can learn to cover those 
scratches so that they are invisible 
even at close inspection. Be sure the 
bare metal is smooth and clean and 
free of rust, by using fine steel wool, 
Chrome surfaces should be covered 
with masking tape and other nearby} 
surfaces with newspaper befor 
spraying. O 
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VIRTUALLY ELIMINATED! 


FIRST TIME AVAILABLE! Simplified . . . Complete .. ., 


FINANCIAL RECORD SYSTEM 











MOTION is NEW —the first 


aerosol product created specifically for coin- 
operated laundries and vending machines, 
Thanks to its unique abilities, MOTION frees 
sticking, jamming coin slides and pull bars 
—KEEPS THEM OPERATING SMOOTHLY! 
Mechanical and electrical coin changers 
will be better than new! Coins pass through 
rejectors more smoothly and quickly. 
MOTION is a lubricant and a rust-preven- 
tive containing a moisture-displacing agent 
that dries out solenoids and motors. It seals 
all surfaces with a complete molecular film 
that creeps by capillary action into the 
most inaccessible places to free and protect 
parts. One treatment lasts up to 3 months. 
It never becomes dry or hard. A special 
FREE extension tip permits you to con- 
centrate MOTION on areas needing treat- 
ment. Will not harm paint, rubber, plastic. 
Non-toxic, non-irritating. 


Keep your Laundry in Motion 
with MOTION! 


Try MOTION at our risk! We guarantee 
MOTION will do all we say or your money 
will be refunded! 


ORDER BY MAIL NOW! 
(We pay postage) 
2 oz. $1.00 6 oz, $1.69 12 oz, $2.25 


Product Research & Development Corp. 
Dept. C-9, Blue Bell, Penna. 


Send cans of MOTION @ 
enclosed. 











for Coin-Op or Attended Laundry 


e INCOME AND EXPENDITURE CONTROL 
e MONTHLY BALANCE SHEET 

e COST ANALYSIS . . . COST CONTROL 

e DETAILED GENERAL LEDGER (a Tax-Records Must) 
© OPERATING STATEMENT—EACH DEPARTMENT 


PROVIDES 
(washers, dryers, vend, etc.) 


YOU WITH: e MANAGEMENT GUIDE (for sound business decisions) 


e DEPRECIATION SCHEDULE : 
essential for tax records) 


( 
e PROFIT AND LOSS STATEMENT 
Prepared by Experts in the Industry! 


10-DAY FREE EXAMINATION 


Start Using at Once for Fiscal or Calendar Year! 


e “Bookkeeping a pleasure . . . know where | stand 
COMMENTS 


at all times.” (B. J.—San Francisco, Calif.) 
e “Accurate records have helped me with my expan- 
sion plans.’’ (D. F.—Chicago, Illinois) 


USERS: (W. B.—Houston, Texas) : 
P e “Saves me over $100 in recordkeeping costs the 
first six month.”’ (E. C.—Indianapolis, Ind.) 


For YOUR Record System, Fill Out Coupon Below: 


420 MARKET ST.—ROOM 209 
SALES UNLIMITED SAN FRANCISCO 11, CALIF. 
Please rush my copy of the PROFESSIONAL LAUNDRY ACCOUNTING 
RECORD SYSTEM. | understand that if I’m not completely satisfied it 


may be returned in 10 days for a full refund. 
Cost $15 each, tax-deductible. 


Quantity (one for each store) Encl. (] Check (] Cash ()M.0. 


FROM | e “Best five-cents-a-day investment I’ve ever made.” 


; NAME 


JOBBERS ; ADDRESS _ 


WANTED! CITY & STATE . : 
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Put yourself in this picture... 
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BURKAY school teaches /aundry operators /atest ways 
to operate and maintain water heating systems 


$ Must) 


i, etc.) 
sisions ) 


‘ecords) 


Often—by a simple change in 
piping—you can get 10% more hot 
water from your laundry’s water 
heating system. 

This fact typifies the cost-saving 
information you can gain ata 
Burkay water heating school. You 
can learn the latest, most efficient 
methods of operating and main- 
taining laundry water heating sys- 
tems. Result: you’re prepared to 
do your own servicing or direct 
others in giving you the most for 
your water heating dollar. 


The one-day schools are tuition- 
free to laundry operators and serv- 
ice company personnel. There’s no 
obligation. You don’t have to own, 
buy, or service Burkay systems to 
attend. Instructors are service ex- 
perts—not salesmen. Classes are 
small and informal; you’ll have 
plenty of time to discuss common 
problems with other laundry store 
operators. 

Enroll now. Just write (see cou- 
pon) or phone the A. O. Smith 
training center nearest you. 








BURKAY TRAINING CENTERS 


Chicago, Illinois 8312 South Chicago Ave., 
Chicago 17, Ill. BAyport 1-9400 
Union, New Jersey 825 Lehigh Avenue 
Union, N. J. MUrdock 6-9000 
Dallas, Texas 9212 Chancellor Row, P.O. Box 
35745, Dallas 35, Texas. FLeetwood 7-1781 
Atlanta, Georgia 754 Miami Circle, N. E. 
Atlanta 24, Ga. 237-3391 
Newark, Calif. Sycamore & Graham Sts. 
P. O. Box 487, Newark, Calif. S¥camore 3-4200 
Los Angeles, Calif. 5715 Smithway St. 

L. A. 22, Calif. RAymond 3-3361 


| WATER HEATING SCHOOL 


A. O. SMITH CORPORATION, Dept. CO-961 
(Address to training center nearest you) 


| want to attend the Burkay water heating school at 
(give location: we'll inform you of class date). | operate a CJ laundry store 
OJ service company 


€ 
' 
‘ 
! 
i 
4 
1 
i 
: NAME 
4 
! 
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A.O. SMITH 


COR PORATION 


MMC Ca 


ans 
MANUFACTURERS OF COMMERCIAL AND DOMESTIC 
WATER HEATERS, WATER .CONDITIONERS AND 
HYDRONIC BOILERS 


Kankakee, I1/., Newark, Cal., A. 0. Smith International S. A., Milwaukee 1, Wis. 
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What’s New 


continued from page 8 


and channel-type construction around 
the door and hood, which seal the 
cabinet. 

CIRCLE READERS SERVICE CARD NO. 67 


COIN-OP DRYCLEANER 


Vic Manufacturing Co. is producing 
a high speed coin-op drycleaning unit 





engineered to use duPont Valclene 
solvent. Known as the Model 140, 
the unit has a per load capacity of 
eight pounds, a cycle time of 14 min- 
utes from dry to dry and will clean, 


WWE ACTION! 


COIN SLIDES... | 


FOR ALL COIN METERS. 
REPLACE YOUR HARD TO 





the company says, a minimum of 
1,500 pounds of clothes before main- 
tenance is required. 

CIRCLE READERS SERVICE CARD NO. 68 


CART CATALOG 


An eight-page, two color catalog, 
describing the R B Co. line of baskets 
and carts is available from the com- 
pany. Also shown are accessories 
found in many coin-op stores, such as 
casters, basket-garment rack combi- 
nations, and garment racks. One of 
the problems many owners have, that 
of “cart-napping,” is approached with 
a newly designed cart with stainless 
steel capped floor glides. The com- 
pany will prepay the freight on six or 
more complete units to one address 
on one bill of lading in the United 
States, it says. 

CIRCLE READERS SERVICE CARD NO. 69 


GARMENT FORMER 


A coin-operated garment former is 
being introduced by Wichita Precision 
Tool Manufacturing Co. Called the 
Adjusta-Form, the former will oper- 
ate on a 10 cent coin, with a 25 cent 
coin slide and box as an optional fea- 
ture. The units generate their own 















‘ oe ? 






RV UM MLN 
Oo soe 






corre- 
mail. 


sponding number on the Readers Service Card, detach and drop in the 


steam and vapor for the finishing gi 


coats, jackets, skirts and dresses. A 
stainless steel pressureless generaty, 
incorporates a_ self-purging unit to 
eliminate liming and the need {gt 
blow-down. According to the maker, 









installation requires a 220 volt circyj 

a water supply line and a drain lings 

CIRCLE READERS SERVICE CARD NO. % 
} 


WEIGHING BASKET ’ 

A weighing basket, especially dg 
signed for coin-op drycleaning, is } 
ing introduced by the Newhouse Sp 
cialty Co. The basket is made 
heavy wire with a removable cen 
divider and a rubber bumper arouw 


keyed 
















TAKE YOUR CHOICE | sxe 40m 
OF AMERICA’S FINEST | (/ate- 


5c PACKETTES | Mr 
AND 10¢ BOXES 





PUSH ROUGH SLIDES waz 
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NOW! ° TIDE « SMOOTHIE 
MANY SERVICE CALLS! e BEADS* O* BLEACH 
© STALEY 








STARCH | Etc. 







YOUR CUSTOMERS WILL 
LOVE THEIR easy to push 
SMOOTH action. 


NOW AVAILABLE 50c (2 quarters) 35c & 30c 
SLIDES. Also 5¢ — 0c — I5¢ — 20c — 25c. 

















Write today for FREE catalog. Discount 
<> prices to all coin stores and route 


operators. 


HEATH SALES CO. ... 


570 Poplar Street Phone SH 5-0161 
MACON, GEORGIA 













VENDORS Available To Dispense Any Product 


Check Our Deals, Write Today for Complete Information 


ABSO-CLEAN CHEMICAL CO. 


17325 LAMONT °* DETROIT 12, MICH. 
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After each issue of COIN-OP 
our mailbox is filled with letters 
complimenting us on our efforts 
on behalf of the coin-op indus- 
try. We thank each and every 
one of you who takes the time to 
tell us what he thinks of his 
magazine. And while we’re at it, 
we thank those of you who in- 
tended to write but never got 
around to it. 

Keep our mailbox full! We 
look forward to the plaudits, but 
we welcome constructive criti- 
cism as well. In this way we are 
able to give you more of the 
same In-Depth reporting that 
enables you to make your coin-op 
an even more profitable invest- 
ment. 

Mail your comments to: 

Dear Editor: 

COIN-OP Magazine 

10 East 40 Street 

New York 16, New York 


The Editors 


FIRSTCLASS 
33285 
New York, N. Y. 


Permit Neo, 


READER SERVICE DEPARTMENT 


COIN-OP 


BUSINESS REPLY MAIL 


No Postage Stamp Necessary If Malled in The United States 
Postage will be paid by: 


10 East 40 Street 


x 
te 
° 

> 
z 
a 

z 

oO 

Saeed 

he 
be 
o 

> 
x 
a 
z 





A subscription to COIN-OP has 
been entered in your name. To 
assure prompt and direct deliv- 
ery of your magazine, please note 
your correct address on the 
postage-free card below and mail 
it to us today. 


If you know of other CoIN-op- 
erators, who you feel would qual- 
ify to receive this specialized 
magazine, please note their 
names and addresses in the space 
provided on the card below. 


Thank you. 


PLEASE SEND A FREE COPY OF COIN-OP TO: 


.. State 


PLEASE CHECK APPLICABLE BOX FOR CIRCULATION RECORDS: 
C) Owner of ATTENDED Coin-Op CJ) Manufacturer 
C) Owner of UNATTENDED Coin-Op C) Distributor 
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Hhe top rim. Its capacity, according to 
at . . ~ 
manufacturer, is 15 pounds on 
for a total 


| pither side of the divider, 


of 30 pounds. The basket rests on the 
gale which is attached to the steel 


frame. 
BCIRCLE READERS SERVICE CARD N 


DRYCLEANING FRANCHISE 
' Cleanarama drycleaning and laun- 
i dering stores are available from the 
ational Clean Mart Corp. Featuring 
ia 2-pound capacity perc coin-op clean- 
"rs built to NCM specifications, 20- 
! pound capacity washers, coin-op iron- 
ing, central control unit and complete 
Bore planning and engineering service, 
Hhe franchise also offers advertising 
snd promotion campaigns. 
IRCLE READERS SERVICE CARD No. 72 


| 


o-D 


BULK DETERGENT 
BLEACH VENDER 


5 COLUMN 10-20c 
BOX VENDER 


DS: / 


NOW—A 
Gest FULL LINE OF 


DRYCLEANING VENDOR 

A new concept in self-service clean- 
ing is the Hoyt Mfg. Corp.’s Venclene, 
used in conjunction with a_profes- 
sional-type drycleaning unit. Venclene, 
a coin-operated unit having a front 
and a rear door, signals an attendant 
once a load has been placed in the 
unit. After the attendant puts them 


through the drycleaning cycle in the 
professional equipment, he puts them 
back in the Venclene unit for final 
fluffing and aerating. 

CIRCLE READERS SERVICE CARD No. 73 


LOW PRESSURE DRYER 
A low-pressure coin-op steam dryer 
is being offered by International Dryer 
Sales Corp. Designed to operate on 


a minimal fuel supply, the dryer has 
no open flame or pilot light and is 
equipped with an ultra-violet purifier. 
Drying is done at low temperatures. 
CIRCLE READERS SERVICE CARD No, 74 


FILTER CARTRIDGE 


Filtering which eliminates back- 
washing and the use of filter powders 
and sweeteners has been introduced 
by Standard, Inc. The method em- 
ploys a disposable cartridge which can 
be changed, says the manufacturer, 
approximately once a week. The 
cartridge is adaptable, the company 
adds, to the Standard Twin-Ette units. 
CIRCLE READERS SERVICE CARD No, 75 


NO MORE: Soap Lock 


Brcle 


NO MORE: 


5 COLUMN 10c 
BOX VENDER 


VALV-O-MATIC Automatic FLUSHING 


NO MORE: Lint Trap 
NO MORE: Screen 
NO MORE: Hoses 


MORE PROFITS! 
Reduce maintenance 
problems by as much as 75% 
with the 


SYSTEM 


NO MORE “OUT OF ORDER” SIGNS due to trouble- 
some plugging of the drainage system in your washers. 





When your washers are equipped with the Valv-O-Matic, 


—" Mata tel 4N it 
eae 
NaN) 

TO FILL ANY 
NEED— 

WRITE FOR 

FULL DETAILS 


the drain is in no way restricted while disposing of SOAP 
SUDS, LINT, NAILS, COINS, PENCILS, LIPSTICK HOLD- 
ERS, BOBBY PINS, and DIRTY WATER after the wash 
cycle . . . these are INSTANTLY removed with a flushing 
action. The last customer of the day will receive the same 
FLUSH-CLEAN-WASH as did the first customer. Less work 
for you, Less refunds, Cleaner store, Less wear on your 
washers, MORE SATISFIED CUSTOMERS. 





FOR FULL 
DETAILS 
WRITE TO 


VALV-O-MATIC CO. 


4700 W. 78th St., Minneapolis 24, Minn. 


Please send me complete details on’ the Valv-O-Matic Self- 
Flushing System. 


NAME 
ADDRESS 
CITY 


2 COLUMN 20c 
BOX VENDER 
WALL MOUNTED 


2 COLUMN 10c 
BOX VENDER 
WALL MOUNTED 


5727 W. 36th Street 
MiNi COMPANY 


MINNEAPOLIS 16, MINN, ZONE 


; STATE 
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MIDWEST 

























HUGHES EQUIPMENT CO. 


$853 W. Division St. MA 6-8403 


CHICAGO, ILL. 
Coming Soon! 
FRIGIDAIRE 

Drycleaning Unit 

SALES * SERVICE + PARTS 


LOW COST 
5 loads per Hour 
FRIGIDAIRE LAUNDRY STORES 


Specializing in 
Unimatic Transmissions 
Repair 
or Replacement 


SERVING CHICAGO & MIDWEST 


SPEED WASH 


77 el 727 


COMPLETE INSTALLATIONS 
ADD-ON EQUIPMENT 
REPLACEMENT EQUIPMENT 
EASY FINANCING 
CHOICE LOCATIONS AVAILABLE 


Serving Illinois and Indiana 
Mr. White 


SPEED QUEEN DISTRIBUTORS 
1160 Merchandise Mart Chicago 


DElaware 7-4472 


















COIN-OP*® 


Registered Trade Mark in Arizona and used 
continuously since 1946 by 


JOHN P. COWDEN CO. 
2345 N. 10th St., AL 4-5021 
Phoenix 6, Arizona 






Distributor for 


PHILCO-BENDIX 


Commercial Laundry and Dry Cleaning 
Equipment for Arizona—Southern New Mexico 
and Texas, west of the Pecos River 




























DIRECTORY OF COIN-OP DISTRIBUTORS 
EQUIPMENT + SUPPLIES + REPAIRS 


NORGE Opens a Huge New Market with Coin 
Operated Dry Cleaning. One of America's 
most Fabulous Untapped Profit Opportunities 
has been Opened Wide for the First Time by 
the New 


iA 


COIN OPERATED DRY CLEANER 
Today is the Day to Get Started 


We can glve you all the details about the 
NORGE Dry Cleaner, NORGE Coin Operated 
Launderies plus how to get started. Don't wait! 
The opportunity is knocking right now! 


WRITE! PHONE! WIRE! 


RICH LAUNDRY MACHINERY COMPANY 


Authorized Norge Commercial Distributor 
MICHIGAN OHIO WISCONSIN 


1514 WEALTHY S.E., ROOM 214 
Grand Rapids 6, Michigan 


IN DRY — OUT DRY 
Tl MINUTES 
COMPLETE CYCLE 
vic 
efo) moe -U IL (cmt 
Ais 
DUPONTS 
YALCLENE SOLVENT 


NEBRASKA—IOWA 
SO. DAK.—KANSAS 
WESTERN MISSOURI 


SAXE-FREEMAN COMPANY 
eS emo UN 
220 NEW YORK — DES MOINES 









Phone 242 
HINCKLEY, MINN. 


G.E. 
FILTER-FLO 


12 |b. 
WASHER 


25 Ib. WASHER-EXTRACTOR 
Aqua Surge Reversing Action 
Replacement—Add-on 


DISTRIBUTORS FOR COMPLETE 


COIN-OPERATED LAUNDRY STORES 
serving MINNESOTA, WISCONSIN, 
IOWA, NORTH & SOUTH DAKOTA 























B & J LAUNDERETTE CO. 















Your Headquarters for 


MILNOR + HUEBSCH + issu) 
WEBEN and KISCO EQUIPMENT 


Your Local Distributor for 





in OHIO, WESTERN PENNSYLVANIA, 
and NORTHERN WEST VIRGINIA 


BELENKY, INC. 


60 So. High St., Akron 8, Ohio 
FRanklin 6-2151 


PHILCO-BENDIX 


COMMERCIAL LAUNDRY 
EQUIPMENT 
COIN OPERATED 
DRYCLEANING 


Covering All Illinois Except 
Chicago Area 


ELLIOTT DISTRIBUTING COMPANY 
519 SO, PROMENADE ST. 


HAVANA, ILLINOIS 
PHONE 543-3926 

































RTE eee 





SELTEE 
ee COIN | 
LAUNDRIES, Inc. | 


5608 Delmar, St. Lous |§ 
12, Mo., FO 1-1463 and 
3130 Main St., Buffalo, 


== 















N.Y., TF 7-3311 
FRIGIDAIRE | | cc 
18-minute Cycle 
Coin Washer . AN 
¢ Most liberal financing in the Area || 
© Complete Layout Engineering * | FL 
¢ Installation Assistance © Training | 
at Frigidaire Center. ; 
| 39; 


AMERICA'S LEADING | 
LAUNDRY APPLIANCE 





Exclusively Distributed by 











LAUNDERERS | 
EXCHANGE 
INC. 


1724 So. MacArthur 
SPRINGFIELD, ILL. } 





Com) SEPTE! 






DIRECTORY OF COIN-OP DISTRIBUTORS 
EQUIPMENT + SUPPLIES + REPAIRS 
















MIDWEST A & E MACHINERY CO. 


3041 W. Lawrence Ave., Chicago, Ill. 


| YOU HAVE BEEN LOOKING FOR THIS ! ! | 
f ee 
















IN 3-8720 
LEADING COIN-OP BUILDERS 


Complete layout, 
planning, installation, 


PHILCO = PARTS and 
MIG Gy). SERVICE 

Serving Northern 
district of Illinois 
including Chicago 





“TILTER TOOL” 


$8.95 net (Prepaid if rem piston 
enclosed with or¢ 





GE 12 Ib. COMMERCIAL 
COIN-OPERATED WASHERS 


are available at 


MACHINEX EQUIPMENT CO. 


8615 Puritan, Detroit 38 
UN. 4-6334 


Makes it easy for one man (or your wife) to 
move that washer from the wall. Puts it back 
just as easy. 
COIN-OP SUPPLIES 
Complete Vending Line for Laundry & 
Drycleaner 


ne comnny Items Bulk Laundry Items 


Parts for ALL make ot ‘dome see , 
equipment. ene MA Y TAG 
SPEED-QUEEN, PHIL! ‘0-BENDIX, 
IN. ELE 


MarCone APPLIANCE PARTS CO. 
911 Franklin Ave., St. Louis 1, Mo 
Tel.—-314-CE1-7141 


KING KOIN KLEENETTE 


Offering a complete program 
of Financing, Plant Design and 


Das’ 
Beads. o- Bee 


Launette Special 
Smoothie Products Orvus Hytemp Gran. 
Drycleaning Items 
Darco, Premium Dow-Per 
Hyfio Super Cel Hysweet 
Norg-Clor Solvent Perclene 
Norg-Clor Concentrate Valclene 


also distributors for 


VIC COIN-OP DRY CLEANER with 
15 minute cycle using "Valclene" 











Huebsch, Bock, Sm 7 Baran Glover Cook, Coin 


Prompt Delivery from Warehouse Stocks 
Changers, Air Coole ar Betteners, 0 


McKESSON & ROBBINS INC. 
Cincinnati Columbus Louisville 
3025 Exon Ave. 1795 S. High St. 4007 Crittenden Dr. 
PR. 1-4311 Hi. 1-7629 EM. 6-1406 


















Promotion. 





UPPER 
MICHIGAN 


IT’S HERE 
The Fabulous 
























































IN 
s, Ine. | 12 lb. Commercial 
$i, Low } Coin-Operated Washers 
‘331 | sce aS WASHERS + DRYERS 
IRE | COIN OPERATED CLEANING te a a 
eycle AND LAUNDRY EQUIPMENT - ; 
he A Write, Wire or Phone EXCELSIOR MACHINERY CO. LAGHENT SFORS Ses, INC. 
ring 6175 VERMONT ST., we owes 
Training | FLYNN EQUIPMENT CO. . a gaa — Minneapolis 16, Minnesota 
' SALES OFFICE 
t | 3928 Lindell OL 2-7300 c ‘al 
YING : wl PARTS & SERVICE Distributors of ALL, AD, HILEX, ssmasiieas ee eile 
E. Grand MA 1-9555 ' an 
NCE. BEADS O' BLEACH Etc. for MACHINERY SALES 


St. Louis, Mo. 


bulk or package dispensers 


PROSPERITY LAUNDRY & DRY 


523 CAMPBELL HA 1-5205 
KANSAS CITY, MO. 


For Information on 
The Fabulous 


QA 






CLEANING EQUIPMENT 


















CENTRAL SOAP COMPANY 


689 Hampden Ave., 
St. Paul 14, Minnesota 
























4 | 

; DUDS IN SUDS, INC. COIN OPERATED CLEANING 

” Laundry & Dry Cleaning 1455 iaprte, Sones, Spennn Ohio AND LAUNDRY. EQUIPMENT 
Equipment Call or Write Us Now! 
SINCE 1913 


We Serve the Entire 


















f 
ur : : 
L | B&G Machinery Co., Inc. Western Missouri and 
1049 E. Michigan St., Indianapolis. Ind. Eastern Kansas Area 
j KENTUCKY e W. VIRGINIA 
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MIDWEST 


PARTS 


TO FIT 


ALL MAKES 


OF 


COIN-OP 
WASHERS 


Prompt Service 


MINNESOTA 


APPLIANCE PARTS CO. 
191 W. 7th ST. 
ST. PAUL 2, MINN. 


FACTORY 
AUTHORIZED 
DEPOT 


Selling 
ACE 


DRYERS and PARTS 


Call or Write 


ACE LAUNDRY EQUIPMENT CO. 
439 N. Terrace Ave., Mt. Vernon, N. Y. 


Phone — OWen 9-2400 








SOMETHING NEW 


Bishop Prefabricated Steel 


BUILDINGS 
for coin-ops, dry cleaners, etc. 
TO GO! 

Plumbing & Electric installed 
Financing Available 





READY 


NATIONAL DISTRIBUTOR 


BALTIMORE CHEMICAL 
& EQUIPMENT CORP. 


5329 GEORGIA AVE., N.W., WASH, D, C. 
RA 6-2011 ‘ 


62 








DIRECTORY OF COIN-OP DISTRIBUTORS 
EQUIPMENT + SUPPLIES + REPAIRS 


SPEEDWASH COIN-OP 
LAUNDRIES 
SOLD AND INSTALLED 
We furnish everything 
SPEED QUEEN 


Washer Distributor 
Penna., N. J., Delaware, 
Maryland, Virginia, West 

Virginia, Washington, D. C. 



















Hundreds of Stores Sold 
EXPERIENCE COUNTS 
Financing Available 


Call or Write: 
BALTIMORE CHEMICAL 
& EQUIPT. CORP. 


5329 Georgia Avenue, N.W. 
Washington, D. C. RA 6-2011 













/ Puiico =|, 
\ Benox | 








PHILCO BENDIX 


SUNSHINE CENTERS 


Self Service Laundry and Dry Cleaning 
Equipment 
e 


Complete line of supplies for both 
delivered by our truck in Maine, New 
Hampshire and Vermont. 


NORTHEAST 


LAUNDERCENTER 
INC. 
99 Madbury Road, Durham, N. H. 
UN 8-5559 











NOW AVAILABLE 
TO COIN-OPS 


The Revolutionary 1961 


Wi 


DRY CLEANER & 


LAUNDRY VILLAGE 


EXCLUSIVE BORG-WARNER 
5 year financing (to 90%,) 


Write, wire, phone or 
just drop in to see us 


Laundercoin Sales Corp. 


114 Montague Street, Brooklyn, N. Y. 
ULster 5-7658 























@= 









Everything vou nery 
COIN OPERATED EQUIPMENT 


Parts, Service, Installation, and Finance in 
the New York-New Jersey-Conn, Area 










SPEED QUEEN 

Commercial Automatic Washers and Dryers 
and 25 lb. Washers 
Commercial lroners — 
Gas and Electric 

In New York Phone EXeter 2-6300 
In New Jersey Phone Mitchell 2-724] 
SPEED QUEEN ATLANTIC CO., INC. 


Wholesale Distributors 


34-18 Northern Bivd., L. |. City, N.Y, 





General Electric Jumbo 
12 Ib Commercial Wash 
ers, Sterling Dryers and 
Standard Dry Cleaning 
Machines. Realistic pricing, mark 
mum financing at bank rates. 


STERLING COIN-OPS 


‘ 
‘ 
t 
PHILA.: 5699 Rising Sun Ave. — FI am | 
WASH.: 3320 Georgia Ave. NW — TU 2-232) | 
NORFOLK: 1041 W. 38th — MA 7-0484 | 
The OLDEST and the LARGEST firm 
selling Coin-Ops in this area! 


NEW ENGLAND | 


Coin Laundry Equipment Dist. 


Est. 1935 














ee oe v > 5 ; SEE , Fe gs : : 5 a 
\ BOMMERCIAL EQUIPM 





HOYT Drvers @¢ NATCO Boilers 
STANDARD Coin Changers 
COIN-OPERATED AUTO. DRY CLEANING 
BIG BOY 25-pound TROY Washer 


MAC-GRAY CO., INC. 


60 Albany St., Cambridge, Mass. 
UN 4-9760 


ECON-O-WASH | 
& DETREX 


SALES & SERVICE 
EQUIPMENT & SUPPLIES 
COMMERCIAL & COIN-O? 
LAUNDRY & DRY CLEANING | 


PENNA., OHIO, W.VA. | 
BENSON EQUIP. CORP. | 


P.O. BOX 11728, PITTSBURGH 28 
LOCUST 3-5990 












































coil) SEPTE 











B. H. SPINNEY COMPANY 
153 Plainfield St. RE 4-8284 
Springfield Mass. 


New England Distributor serving Con- 
necticut, Rhode Island, Western Mass. 
& North Eastern New York. 


Speed Queen Laundry Stores 


Sales, Service, Parts. 


2: 7241 
0., INC. 


y, N.Y. 





FOR COIN OPERATED 
WASHERS & DRYERS 








COLLINS WASHER PARTS CO. 
100 MARKET STREET 





mR nm PITTSBURGH 22, PA. 
- TU 2-232) | COurt 1-1055 
7-0484 | 


ST firm 
rea! 


| SOUTHWEST 
ND 





nt Dist, 
| | AUTOMATIC LAUNDRY COMPANY, INC. 
’ 3342 Franklin Avenue Waco, Texas 
} | PL 6-5389 P.O. Box 862 
| Get the FULL STORY on the MAYTAG 
} Profit-Proved Coin-Operated Laundries 

lers : 

LEANING | 

sher 

INC. 

7 Call or Write Us Now 

oe SERVICE @ SALES 


FINANCING @ LOCATIONS 


Let Us Upgrade Your Old Store 
We Will Trade For Your Old Equipment 


. ' BRANCH OFFICES: 
. Dalias Fort Worth San Antonio 
1ES RI 8-4081 AT 425255 TA 4-1198 

PL Houston Corpus Christi Austin 
yIN-OP WA 3-4579 TU 4-4848 HI 2-0389 
ANING ) Authorized Maytag Distributor in Most of Texas 

t 
VA. -» + more distributor 
~ ' 
SORP. 

announcements 

GH 28 

on next page 
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DIRECTORY OF COIN-OP DISTRIBUTORS 
EQUIPMENT + SUPPLIES + REPAIRS 


REMBERT-MOORE 


SOUTHEAST 


GEORGIA-ALABAMA 
Coin Laundry Equipment Dist. 


Exclusive 


COMPLETE LINE OF 
COIN EQUIPMENT 


Service — Sales — Financing 


THE RICHARD CO. 


3521 - 3rd Ave. So. 706 Lee St. S.W. 
Birmingham, Ala. Atlanta 10, Ga. 
EST. 1935 


DEEP SOUTH ciiewenr cist. 


Est. 1946 








——* Commercial Washers & Dryers 
Hammond Dry Cleaning Machines 
and Washing-Extractors 
Hammond Coin Operated Dry 
Cleaning Machine 

145 Lorenz Bivd., P.O. Box 1174 


DONGIEUX’S Jackson, Miss. Phone: EM 6-2636 
MID-SOUTH COIN-OPS! 


WE STOCK 
Tide, Dash, All, Beads 'O Bleach, and com- 
plete supplies for dry cleaning coin-ops. 


IDEAL CHEMICAL & SUPPLY CO. 
P. ©. Box 5597 Memphis 4, Tenn. 








COIN-OP LAUNDRY SUPPLIES 
AD—ALL—TIDE, BEADS-O- 
BLEACH and other laundry 

products 


SPECIAL OFFER 

With the purchase of only one case of plastic 
laundry bags you will receive a vendor for 
the bags at no cost to you. 
Ask about our introductory offer of liquid 
Sta Puff with vending machine. 

Write or phone for details. 
Complete line of Coin-Op Laundry and Dry 
Cleaning Equipment, 


Automatic Laundry Sales & Service Co. 


P. ©. Box 516 Phone 524-3283 
Knoxville 18, Tennessee 


COMPLETE COIN-OP 


Supplies and Equipment 


Veeginia-(arolina 


LAUNDRY SUPPLY CORP. 
212 W. 7th Street — Richmond, Va. 
Phone BElmont 2-6703 


ALLEN and VICKERS 


495 Glen Iris Drive, N.E. 
Atlanta, Georgia 
Phone: Murray 8-7979 
Distributors for Ajax, Washex and 
a full line of laundry machinery 
Branch Office: The Woodner, AG23 


3636 — i6th St. N.W., Washington, D.C. 
Phone: Hobart 2-5550 































MACHINERY COMPANY 
522 Devine Street 
Alpine 3-1223 
Columbia, So. Carolina 


An 
Warn), 


Headquarters 
SERVICE—SALES 


Bef. Yo 


BUY ANY LAUNDRY cratic 
SEE US! 


COIN-OP 
DRYCLEANING TOO! 


EXCLUSIVE DISTRIBUTOR 


COMMERCIAL EQUIPMENT 
” ———_ = 


ROCKY MOUNTAIN EMPIRE § 


Everything for the coin laundry — 
If it’s quality ... We have it! 
Excellent financing available 


MOUNTAIN STATES COIN WASHER, INC. 


3525 Stone Ave. e Colorado Springs, Colo. 
P.O. Box 1579 e Phone: MeElrose 3-6601 








KATZSON BROTHERS 


860 Vallejo Street @ Denver 4, Colo. 
"Complete coin-op supplies 
for dry cleaning and laundry 
units."" 


SERVING ALL THE NORTHWEST 
WITH THESE TOP LINES: 


~AAMMOND @ Combination Washer-Extractors 


Tumblers 
Coin-Op Drycleaning 


CLESCO @ 20-lb. Stainless Steel. Washers 
Tumblers 
Coin Cashiers, Bucket Seats 


WASCOMAT © 26-10., 25-1. Washer-Extractors 


co0K @ Washette @ Tumblette 


NATCO @ Hot Water Makers 


WEBEN © Hot Water Makers 


KIS 0 @ Water Softeners 


wy NORTHWEST 
ACHINERY CO. 


PORTLAND 33, ORE. 
Phone AL 3-3260 
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FAR WEST ADVERTISERS’ INDEX I 





Abso-Clean Chemical Company ... Laundercoin, Inc. .. ; 82 err 
ABT Mfg. Co. 7% Launderers Exchange, Inc. 60 tH 
Ace Laundry Equipt. Co. 62 Laundry Store Sales . 1 
WEST COAST Ace Tank & Heater Co. 46 Los Angeles Coin-O-Matic Laundries 4 | 
LARGEST DISTRIBUTORS A. & E. Machinery Co. 61 Machinex Equipment Co. 4I ; 
ALD, Inc. ek . 39 Mac-Gray Co., Inc. 6 |! 
FRIGIDAIRE WASHERS Allen & Vickers, Inc. . 63 Mar Cone Appliance Parts Co, . : 
American Machine and Metals, Inc 3 Maytag Company .. .. 7 | bene 
LAUNDERAMA—20 LB WASHER American Permac, Inc. ........ 47 McKesson & Robbins, Inc. . 6 
Ardmor Chemical Co. ....... 64 Minnesota Appliance Parts Co... go — 
AND ALL OTHER Automatic Ldry. Co., Inc. ....... 63 Mountain States Coin-Washer Inc... 43 
Automatic Ldry. Sales & Service 63 National Combustion Co. . a 
COIN LAUNDRY EQUIPMENT Baltimore Chemical & Equip. Corp. 62 Nik-O-Lok Company . 52 NOW A 
B. & G. Mchy. Co., Inc. .... 61 Norge Sales — bs 7 | MATERIA 
: Belenky, Inc. 60 Northeast Laundercenter, Inc. 62 | SITIES. 
accipadaians Benson Laundry Machinery Co. 62 Northwest Ldry. M'ch'y. Co. 3 aT 
LOS ANGELES COIN-0-MATIC ee a 62 eres pee er — 43 
. B & J Launderette Co. 60 roctor amble Co., The over lV 
51392 Lankershim Bivd. Bock Ldry. Mach. Co. . 17. Product Research & Development .. 5% 
North Hollywood, Calif. Central Soap Co. 61 ~~ Rad, Inc. . : 54 | 
TR 7-3421 Coin-Calculator Corp. . ; 55 R.B. Company 7 
Collins Washer Parts Co. 63 Rembert-Moore Machinery Co. ... 63 } Complete 
COIN WASH EQUIPMENT CORP. Commercial Laundry & Drycleaning 61 =~ Rich Laundry Mchy. Co. 60 | five ae 
1745 Van Ness Ave. Cook Machinery Co. 23 Richard Co., Inc., The 63 at 
San Francisco 4, Calif Cowden Co., John P. 60 Sales Unlimited 56 | Rochester 
; ‘ Dongieux's ee 63 Saxe-Freeman Co. ee 
PR 6-7100 Duds in Suds, Inc. 61 Schorr Sign Service 55 
DuPont de Nemours, Inc., E. |. 28, 29 Shepherd, Inc., William 4) Bot! 
Elfstrom Corp......... 40 Smith Corp., A, O, .. ee | 
BIGGEST PROFITS EVER Elliot Distr. Co. 60 Solupak Company . 
ee Excelsior Machinery Se. 6! Speed Queen Atlantic Co., Inc. . 
ARDMOR 5c ENVELOPE PACKAGES Flynn Equipment Co. 61 Speed Queen Dist. . anothe 
5c Detergent—per case of 230 ' Geerpres Ringer, Inc. 55 Speed Queen, Div. McGraw-Edison 34, 7 eae 
5c Soil-Go—per case of 230 . General Electric Co. 9 Spinney Company, B. H. ee cause 
5c Bleach—per case of 200 Glover, Inc., Bill | Standard Change-Makers, Inc. .. 0 | “This 
© We Pay Freight. 3% Discount for Check With Gold Medal Products 2, 25 Standard, Inc. #8 | ineftici 
_ Greenwald Co., H. 3! Sterling Coin-Op Machinery Corp... 62 | on 
A. C. 10¢ DOUBLE-LOAD BOXES een 41 Troy ong Machinery . ; ae 
10c A.C. Detergent— a lh Unimac Company mo. 
10c A.C. eo cet ag y ae Coin Laundries '. United Valve Service, Inc. § | while 
© We Pay Freight. Quantity Discounts. bishaah Manufacturing om 18. 19 Valv-O-Matic Co. . §9 [ underu 
Order Direct From Factory Linadnes Cediemant Ce. ‘69 Vie Manufacturing Co. Uf cumpti 
ARDMOR CHEMICAL CO. ideo — & Supply Co 43 Virginia-Carolina Ldry. Supp. Corp. 8 | * MP 
1798 Timothy Drive, San Leandro, Calif. International Dryer Corp. Cover I| Wascator & Wascomat . § have U 
Katzson Brothers 63 Weben Industries, Inc. # | machit 
Kohnstamm & Company, H. 64 Western Canada Coin Washer Co... & | [’]] sti 
NAT I O NAL Kravetz & Co., M. 5 6 Wichita Precision Tool Co. Cover Ill ok as 





' 
BULK For more product _ | Bot] 


Soap—Detergent—Bleach information amor Ts OEM | 


why 


Blue—Starch—Softener Check “ee omnes} —y 8p 





(00-LB. BAGS Readers Service Card “— co 0 cee. al! a ’ 

wre ) sia SWEET Kou = © 

7 &d RECOMMENDED store I 

DUNCAN HINES |} testing 

CANADA Is et] |Z] en 

La 2) | wi 
SERVICE THROUGH 2 the — : 

CHEMISTRY 4 ee . hh y= COoIn-O) 

4 er since | 

DISTRIBUTORS TO THE LAUNDRY WESTERN CANADA | “as 
COIN WASHER CO., LTD. . _ “i 

INDUSTRY SINCE (85! 150 West tot, Ave.. Vessouver, Te oe — tatiana : chine | 

H. Kohnstamm 4 Co., Inc. aaa : i > one ( 
si04 ~ 7 

New York 13, 161 Avenue of the Americas \ | pun Califor 
Chicago |i, i1-13 E. Illinois St. - © pot bo 

Los Angeles, (P.O. Address) 2632 E. 54 St., J th tc 

Huntington Park, Calif. mat 





“*PINKY'’ COIN LAUNDRIES locatio 
} 


i Comnd!) SEPTED 








LQ 


CLASSIFIED 


ADVERTISEMENTS 


| 


i 
| ;* 





lo 








‘ 
ais CLASSIFIED ADVERTISING RATES: FACE CAPITALS—10c per word. Mini- ' 
6 jt First insertion—Light face type—l5c mum charge on all: $2.50 per insertion. ' 
. & |! per word. BOLD FACE CAPITALS— Add the cost of 10 words if a box num- ' 
ries 64 \! 20¢ per word, 10% discount on 3 con- ber is used. t 
' secutive repeat insertions. EXCEP- COPY: Must be received before the 10th ' 
-. at TIONS — SITUATIONS WANTED: of the month preceding issue. Payment i 
62 i; Light face type—Se per word. BOLD must accompany order, : 
él 
ee 
C... 63 FREE CATALOG SALESMEN WANTED 
82 | NOW A SINGLE RELIABLE SOURCE FOR DISPLAY Opportunity to sell nationally advertised, Quality 
27. | MATERIAL—SALES BOOSTERS — SUPPLIES—NECES- background music system. Has application in coin- 
| Sines ESPECIALLY DESIGNED FOR COIN-OP ops, institutions, restaurants, etc. Excellent terri- 
62 ' c . WRITE FOR FREE CATALOG. tories still available. Reply Box 107, COIN-OP. 
} LAUNDRIES y 
63 | ADCRAFT SALES PROMOTION COMPANY 10 East 40th St., New York. 
Conall DETROIT I1, MICHIGAN 
—————_—_—_—_———_—_ MISCELLANEOUS 
54 | BUSINESS OPPORTUNITIES 
54 LT BOTHERED BY RUSTY RED WATER? 
63} Complete laundromat: sixteen Westinghouse washers, If your water supply is killing sales and causing 
five Cook dryers, extractor, heater, tank, electrics, stain claims investigate Calgon Micromet—keeps 
60 plumbing, vents, everything like new. Will lease, water sparkling clear at low cost. For free 
63 | ‘ell or finance. Victor Peterzell, 1269 Culver Rd., pamphlet write Southern Heater Co., Inc., 844 
56 | Rochester, New York. Baronne St., New Orleans 12, La, 
60 
5 . came out about even in his labora- 
4 | aati ; ; : raat 
57 | Both Sides No tory situation, he installed front and 
9 | continued from page 32 top loaders in his second store. In 
a f hi id addition, he added double-load and 
; E ipe oOo macnine WO : : 
on 34 gry Mnother type oe. Se 25-pound machines in the second 
-_.. gy | cause uneven wear on machines. “coin-op laboratory.” The west 
q i “This 1s ey aay ste and coaster did not say whether or not 
a ee saic ee ou et he changed the positions of his 
} have a frac y»f your mac 2S . a a 
y | have a oe or you! tcnines —_ equipment within the store. 
y wo) € ‘> > < ro ic rs ‘ ¥ 
gig cetting replacements and repaifs In any case, there were enough 
§ | while another fraction is actually 





59 underused. If you wanted even con- 


= - | sumption of your machines, you’d 
4g | have to hire an attendant to assign 
# | machines to customers. No thanks. 
‘0... & | ['ll stick to one type and brand 
Cover Ill | “ ? 
} of washers.” © 
} 
= | Both Sides — Yes 
: continued from page 33 
a two per cent of the owners on the 
ee de of ' 
| Side of the coin advocating more 
29N ° Tome 
m/|, than one machine model in a single 





' 
ra : 
Gop 


testing laboratory for machine ac- 


“I store is that the coin-op serves as a 
' 


'} ceptance. 


“When I’m ready to buy another 
coin-op, and I already brought two 
since I first entered the coin-op busi- 
hess in 1958, I'll know what ma- 
chine goes best in my area,” said 
one COIN-OPerator - tester from 
California. This owner installed 
both top and front loaders in his first 
location. Since both machines 


j 


coin! 


SEPTEMBER, 1961 


valid reasons on this side of the 
coin to support the viewpoints of 
the insurgent 40 per cent. O 


Maintenance Manual 


continued from page 54 
valve, extinguishing burners while 
cylinder continues to revolve. 

(14) When unheated air is pulled 
through drum and is exhausted, 
thermostat bulb in the exhaust 
reaches its lower limit and closes 
electrical circuit again. 

15) Solenoid again opens 
valve and rekindles burners. 

(16) On and off action continues 
in order to prevent overheating, 
scorching or shrinking of clothes. 

(17) Time limit is reached and 
all circuits, including motor, are 
automatically shut off by timer. 

This is the theory and operation 
of the dryer. Malfunctions and 
maintenance of the component parts 
will be examined next month. © 


gas 





SERVICES & SUPPLIES 


LT LSS NNR EAS AENEAN, 
CONSULTANT & MAINTENANCE SERViCE—Surveys 
conducted for construction, purchase or trouble 
shooting of quick-service, attended or coin-op plants. 
Complete information supplied: from location study 
to layout and installation. Service contracts avail- 
able for equipment maintenance & repairs. Rubin R. 
a a rg Cohen Associates, 745 
i venue, New York 22, New York. hone 
Eldorado 5-1353. a 


CARTOON - POSTER PROMOTION for Coin-Ops. 
Copyrighted, unavailable elsewhere. Write for free 
samples, prices. Allan K. Jensen, Advertising, 
Audubon, lowa. 


FOR SALE 


Only Coin laundry in town of 2500. 14 machines 4 
dryers one year old. S. A. Craig, 519 E. 7th St., 
Benson, Arizona. 


MACHINERY FOR SALE 


Thirty-four Westinghouse RC4| washers, twenty-three 
still uncrated, twelve slightly used, at big discount. 
C. A. J. Huber Co., Clarksville, Mo. 


2 Reconditioned Ironrite lroners—$i00.00 ea. 
4 Standard Changers—New—50c into one quarter, 
two dimes and nickel—$74.50 ea. 
Used & New Vendors of all types. 
Phenix Supply Company 
P. O. Box 1662, Atlanta |, Ga. 


GUARANTEED me a ALL NEW COIN- 


OUT OF ORDER Cards 
$1.25 per 100 


$10.00 per 1000 
Send check with order 


. 
Deluxe Service 
Box 947, Church St., New York N. Y. 


Allied Activities 


continued from page 53 


that newly created and redesigned 
coin-op equipment will be fran- 
chised through commercial distrib- 
utors on a national scale. A major 
part of the line, the company added, 
will be coin-op washers and dryers. 


Robert L. Brintall has been named 
to succeed Harry Kane as general 
manager of laundry products at 
Whirlpool Corp. Brintnall has been 
a product manager and division 
general manager. He has been with 
Whirlpool since 1956. 


Nick-O-Line and Galv-O-Line 
water heaters and Quick-Way laun- 
dry sets are being nationally manu- 
factured and marketed by Commer- 
cial Water Heater Co. of Fort 
Worth, Texas. Board chairman and 
principal stockholder is M. J. Nee- 
ley, a prominent industrialist in the 
southwest. O 
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in unity there is strength! 


YOU WILL PROFIT THROUGH MEMBERSHIP 
IN YOUR LOCAL ASSOCIATION 


e ENJOY THE PROTECTION § and 
service that mutual association and 
organization can provide. 


¢ ENJOY THE SATISFACTION of be- 
ing actively identified with other 


e ENJOY THE BENEFITS of belonging 


to an organization created to pro- 


mote your welfare. 


e ENJOY THE BENEFIT OF exchang- 


lems. 


leaders in promoting the well-being 


of the coin-operated laundry and °® 


drycleaning business. 


ing opinion on mutual business prob- 


ENJOY ADVICE on problems per- 


taining to taxes and finance. 


CONTACT YOUR LOCAL ASSOCIATION DIRECT 


ARKANSAS 


M. K. Baker, President 

Arkansas Coin Laundry 
Association 

P. O. Box 3356 

Forest Park Station 

Little Rock, Arkansas 


CALIFORNIA 


George Gishel 

Exec. Secy. 

Eastbay Automatic 
Laundry Association 

1880 Solano Avenue 

Berkeley, California 


CONNECTICUT 


|. A. Lehrer, Attorney 
Connecticut Self-Service 
Coin-Operated 
Laundry Association 
983 Main Street 
Hartford 3, Connecticut 


FLORIDA 
A. E. Rabe 


Secy-Treas. 
Coin Laundry Operators 
Association of Florida 
435 Castania Ave. 
Coral Gables, Fla. 


GEORGIA 


Leon W. Blythe 
Coin-Op Laundries 
Association of 

Columbus 
P. O. Box 5304 
Columbus, Georgia 


ILLINOIS 

Adolph Klein, President 

Midwest Association of 
Automatic Laundry 
Stores of Chicago 

134 North LaSalle Street 

Chicago 2, Illinois 


J. E. Francis, Director 
Illinois Coin-Op Laundry 


Store Owners Association 


1724 MacArthur Blvd. 
Springfield, Ill. 


IOWA 

Mrs. Don Proudfit, Secy 

lowa Coin Laundry 
Association 

2727 Guthria 

Des Moines, lowa 


INDIANA 


Bill Watkins, Secy-Treas. 
Indiana Quick-Service 
Laundry Association 
1027 John Street 
Anderson, Indiana 


KANSAS 


William Drumond, Jr., 
Secy-Treas. 

Mo-Kan Coin-Op 
Owners Association 

1813 Central Avenue 

Kansas City 2, Kansas 


MARYLAND 


Charles B. Milstein, Esq. 
Coin-Op Laundry Asso- 
ciation of Maryland 

403 East 25th Street 
Baltimore 18, Maryland 


MASSACHUSETTS 


G. L. Rayner, Manager 

Coin-Op Laundry 
Division 

Massachusetts Laundry- 
owners’ Association 

20 Providence Street 

Boston 16, Massachusetts 


MICHIGAN 


Les Cheeseman 
Secy-Treas. 
Michigan Automatic 
Laundry Association 
625 Sunnyside Drive 
Cadillac, Michigan 


D. E. Paquette 
Exec. Secy. 
Coin-Operated Self- 
Service Laundry 
Owners Association 
2136 Dime Building 
Detroit, Michigan 


Robert S. Gilbert 
Executive Secretary 

Tri-County Coin-Op 
Laundry Assn. 

715 Court St. 

Saginaw, Mich. 


MISSOURI 
Edward Raka 


Executive Secretary 
Mississippi Valley 
Coin-Op Assn. 
Congress Hotel 
Union Blvd. at Pershing 
St. Louis, Mo. 


R. C. Kinmonth 

Tri-State Coin-O-Matic 
Laundry Assoc. 

1816 Virginia 

Joplin, Mo. 


NEBRASKA 


Warren Johnson 
Executive Secretary 
Greater Omaha Coin-Op 

Laundry Assn. 
810 W.O.W. Building 
Omaha, Nebr. 


NEW JERSEY 


Harold R. Pearl 

Coin-Op Laundries of 
New Jersey 

449 Kaighn Ave. 

Camden, New Jersey 


Miss Pearl Ripans 

Garden State Self- 
Service Laundry Assn. 

235 S. Harrison St. 

East Orange, N. J. 


NEW YORK 


Hyman Bravin, 
General Counsel 
American Automatic 

Laundry Foundation 
6 East 45 Street 
New York, New York 


OHIO 


Richard Gonda, 
Attorney 

Coin-Op Association 

75 Public Sq. 

Cleveland, Ohio 


PENNSYLVANIA 


John T. Curtain, 
Attorney 
Coin-Op Laundry Asso- 
ciation of Philadelphia 
Western Savings 
Fund Bldg. 
Philadelphia, Pa. 


TEXAS 

Robert K. Eason, President 

South Texas Coin- 
Operated Laundry 
Association 

100 Windmill Rd. 

San Antonio, Texas 
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Letters | 


| 


; 


continued from Page 


of these stores and will Appreciate | 
, i 


any information you can send Me on 
these. 
W. Lee Knighy 


Saranac Lake, N, y ) 


We are pleased to learn th 
your coin-op laundry, opened 4 
short time ago in Jacksonville, wij, 
lead you to invest in other lay 
dries of this nature. We are sending | 
you the information you requesiej 
about coin-op cleaning units.—pj! 


Wants An Association 
; 
I operated a coin-op laundry an) 
have been trying to get an organ, 
zation going in this state. | woul 
appreciate your help in this. Pleag} 
send me information about star! 

ing an association. 

Lawrence R. Bem' 
Salisbury, N, ¢ 


We have sent you an outline a 
forming an association which shoul 
get you off to the right start. Tht 
best of luck in your organization 
forming efforts. Please keep w 


posted.—Ed. : 


New Openings Reporter 


In order to encourage i) 
commercial jobbers to report opt} 
ings of new coin-op laundries toy) 
we are supplying them with quamt 
ties of post cards with your addm 





: 


on them. We hope that this 9¥ 
tem will meet with your approval, | 
Dick Schule 

Public Relations Manag 

Speed Quett) 


Ripon, Wi’ 


It certainly meets with our 
proval and we thank you for @} 
ing your jobbers to supply us We 
New Openings material. You mi 
be interested to know that wet) 
ceived about a half dozen carihi} 
few days after we received yw 
letter—Ed. O 
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EASY? FAS 





=FUN’ & ECONOMICAL 


 Knigh 
> NY, 


rn a 


“= SELF-SERVICE GARMENT FINISHING 


” Sending | 

equested -.-A SERVIGE EVaage 

its. —Ei COIN-OP DRY CLEANING 
PLANT SHOULD GRFEE. 


ndry and) 
| OF gani- 
‘at Glgema"Form NAPOR-AIR FINISHER” 
. Pleag 
ut start 
"| ...A COIN-OPERATED 
20 VERSION OF THE SUC- 
Ne CESSFUL A-3 FASHIONER. 


va On 


on SEMI-AUTOMATIC ADJUSTMENTS 


keep w 
| ..$O SIMPLE EVEN A 
CHILD CAN OPERATE IT. 
age Ou 
on 
eso) SELF-CONTAINED VAPOR GENERATOR 
h qui 
Pew _MADE OF STAINLESS 
provi STEEL AND OPERATING 
oa WITH A NEW AUTOMATIC 
Mange PURGING ACTION. NEVER 
od Ques REQUIRES ‘‘BLOWING DOWN." 
yon, Wi 
re! WICHITA PRECISION TOOL C0., INC 
y us Wi } sy s 
“ou mig 
at wel 450 N. SENECA, WICHITA, KANSAS 
n cars SEE YOUR DEALER TODAY 
ved Yl FOR MORE INFORMATION. 


Coin 





PAYS FOR ITSELF IN THREE MONTHS 





RIGHT NOW, 


A FROWN 
COULD COST YOU 


A CUSTOMER 


But give her a 
Tide-clean wash and she'll 
give you her repeat business. 


' ‘ MANAGER, Bulk Soap Sales Dept CO-9 
Your customer wants just one thing—the cleanest oe n The Procter & Gamble Distributing Co: 


possible wash. And that’s just what she gets with a P.O. Box 599, Cincinnati 1, Ohio 
Tide. The smile on her face when she sees Tide’s Pleeee cand ve tefermation on thn EE 
kind of cleaning is as good as money in the bank to e Tide that fits most vending machines. 

you. It means she'll keep coming back, giving you 
the repeat business that makes you real profits. And 
she’ll tell her friends, too. 

Now Tide comes in a handy new size that fits most | te 
vending machines, so it’s easier than ever to give ™ ‘ ae aie 
your customers the detergent they most often bring oe 
from home. That means more detergent profits for 


you, too. Just clip out the coupon and put Tide to New- Size Tide Fits Most Vending Machi é 


work cleaning up for your customers and for you 


Name_ 


Address 


Telephone No. 
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